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Analysis points the way to 


highest octanes at lowest cost 


Many refiners are taking a new look at their use of 
lead and refinery operations to see if they are in 
balance. Their analyses are pointing the way to 
highest octanes at lowest cost. 

The optimum use of “Ethyl!” antiknock compound 
varies with each individual refinery. However, an 
increasing number of refiners are finding it economical] 
to use up to the full 3 ce’s. You can see whether you 
are pursuing the most economical route through a 
close analysis of your octane-improvement costs. 


A new Ethyl booklet, “How to Get Those Top 
Octanes,”’ can be of help in making your analysis 
In addition, our refinery technologists are always 
glad to work with you. Simply call your Ethyl rep- 
resentative for a copy of the booklet or for a meet- 


ing with the Ethy] refinery technologist. 


ETHYL CORPORATION 


New York 17, N. ¥. 














giving you the EDGE | > 


ON YOUNGSTOWN 
ELECTRIC WELD LINE PIPE 


You ‘“‘Get the Edge’’ when you buy 
Youngstown high strength line pipe. This is 
provided thru careful control of end prepa- 
ration to give you accurately beveled ends 
that will line up quickly and easily and make 
a satisfactory joint 

Chemical composition of the pipe is con- 
trolled to provide maximum weldability and 
ductility consistant with high strength re 
quirements. This gives you excellent bending 
characteristics 

Youngstown Electric Weld Line Pipe in 
sizes 6” to 22” inclusive are produced in 


long lengths, with uniform walls. 
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ELECTRIC WELD L d 
THE YOUNGSTOWN SHEET AND TUBE COMPANY ceric i252, sic 


General Offices Youngstown, Ohio District Sales Offices in Principal Cities. 


SHEETS - STRIP - PLATES - STANDARD PIPE - LINE PIPE - OIL COUNTRY TUBULAR GOODS - CONDUIT AND EMT - 
MECHANICAL TUBING - COLD FINISHED BARS - HOT ROLLED BARS - WIRE - HOT ROLLED RODS - COKE 
TIN PLATE - ELECTROLYTIC TIN PLATE - BLACK PLATE - RAILROAD TRACK SPIKES - MINE ROOF BOLTS 
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You'll find 
Thermoid V-Belts 
everywhere 


Regardless of the size or application 

. rugged Multi-V Belts to drive a 
huge drawworks, or long wearing 
Fan Belts for all types of vehicles... 


it will pay you to specify Thermoid. 


hermol 


Thermoid Company * Trenton, New Jersey 
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WHAT'S HAPPENING IN OIL 


The role each oil man plays in public opinion is getting increasing 
attention. The new industry thinking: All oil men make public opinion, 
are hurt by ill will, and are needed to help build good will. A nationwide 
special report shows danger areas of public distrust, and what oil men can 
do. eae eee 


There’s a burst of activity on the Texas Panhandle side of the 
Anadarko Basin. It’s one of the hottest drilling spots in the nation. 
. @. 14 


Refiners and marketers are sizing up the impact of multigrade gaso- 
lines. Regardless of whether there will be a general move away from the 
two-grade system, it’s certain there will be even more emphasis on octanes. 
Note that Gulf Oil this week doubled its recently placed order for cat re- 
forming capacity at its Philadelphia refinery. oe 


Construction may start in July on the western leg of the cross- 
Canada natural gas pipeline. The Canadian Cabinet, eager to get the project 
started, plans to loan $72-million to Trans-Canada Pipe Lines to help lick 
the financing problem and get things going. 


Some new U. S. faces—including independents—may soon show up 
in the Egyptian oil picture. Speculation on this likelihood grew this week 
as Egypt got ready to announce its decisions on concession bids. ... p. 47 


Fair trade gasoline prices are gaining momentum as the answer to 

New Jersey’s price war problems. Esso started the trend. By midweek 
Cities Service, Socony Mobil, and California Oil Co. had joined the parade. 
. p. 38 


Some Canadians are kicking up a fuss over “domination” of 
Canada’s oil and gas development by U. S. firms. It smacks mostly of poli- 
tics, since most of the noise is being made by non-oil people, and by govern- 
ment officials seeking votes. But it could cause headaches. ia e ee 


Private ownership is putting a real bounce in the synthetic rubber 
industry. President Eisenhower has called attention to the progress made 
in a single year—and he predicts an even brighter future. on as. ae 


Some pipeline companies are stepping up their own production of 
natural gas. Reason: Independent producers are reluctant to sell inter- 
state because of federal controls, so pipeliners are having a tough time 
lining up new sources of supply. oi ol i, 





Looking Ahead in Washington 





McGraw-Hill 
Washington 
Bureau 


May 11, 1956 


The government is about ready to review the 1954 oil imports for- 
mula. Under this yardstick, recognized in the last revision of the Trade Act, 
imported oil is entitled to the same share of the U. S. market it enjoyed in 
1954. Top officials of the Eisenhower Administration feel Defense Mobilizer 
Flemming has done a good job of holding imports near this level. But there’s 
a feeling that oil is a dynamic industry—and that it’s time to see whether 
changing conditions warrant a new yardstick. So a new study may be under 
way by summer. 

The industry will have a part in any “new look” at imports. This will 
give importers and U. S. independents a chance to argue the pros and cons 
of any relaxation of the 1954 formula. Factors that are certain to be con- 
sidered: reserve producing capacity; prospects for an increase in crude 
prices; and the ticklish state of affairs in the Middle East. The Cabinet 
Committee’s task force is a logical group for the new study. 


Coal interests say “end use” control] over gas is one step nearer, in 
light of a decision by the U.S. Court of Appeals at Philadelphia. The court 
ruled that the Federal Power Commission can prohibit a pipeline from 
making direct sales to an industrial customer where the result is to divert 
gas from existing customers. Gas conservation was not at issue, but the 
National Coal Assn. hails the ruling as a partial victory for those who want 
to “prevent the waste of natural gas through uncontrolled direct sales.” 


Congress is in no mood to interfere with the Detroit Case decision 
(page 10). Rep. Wright Patman (D.,Tex.), long-time critic of the “good 
faith” defense to price discrimination charges, says the new court ruling 
demonstrates the need for his bill. You’ll hear more next year about the 
measure, which would end the validity of the “good faith” defense. How 
ever, it lacks the congressional support necessary to put it over the hump. 


Keep your eye on the courts for a key to regulation of gas producers. 
Talk of compromise on new legislation tends to obscure the fact that court 
decisions within the next few months could reshape the whole picture. 
Before Congress returns in January, the U.S. Appeals Court at New Orleans 
will decide whether the Federal Power Commission has any jurisdiction 
over sales at the wellhead. The court also has a chance to decide how much 
power FPC has to interfere with contract prices 


Look for a turn in the fight over the Upper Midwest gas market. 
Trans-Canada Pipe Lines may have to decide soon whether to gamble on 
FPC approval of Tennessee Gas Transmission Co.’s plan to serve the Mid- 
west with gas purchased from Trans-Canada at the border. And if Trans- 
Canada goes ahead, there will be new pressure on the commission to clear 
the TGT plan to avoid delaying delivery of gas to eastern Canada. Mean- 
while, the McMahon group has withdrawn its competitive proposal to build 
the pipeline across Canada without government financial help (PW 
Apr.20’56,p34). 
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HOUSTON NATURAL GAS CORPORATION ODEM 
COMPRESSOR STATION—equipped with two Beaird 
Rand 660 h.p. 12SVG four cycle gas engine driven 
Young radiators, lubricating 

necessary ntrols. Other sizes 


Quick Installation - 
PACKAGED 
COMPRESSORS 
SUPPLY NEEDED 
RESERVES 


THE J. B. BEAIRD COMPANY, INC. 


Shreveport. Louisiana 


meee BE AIRD 


TEE WAREHOUSE 


Sales offices: Dallas, Houston, Corpus Christi and Midland, Texas; Tulsa, Oklahoma 


Cie. Ingersoll-Rand, Paris, France. 


Packaged Compressor Plant 


lowest Cost 
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Instolled 
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ANHYDROUS AMMONIA LP-GAS SYSTEMS 
BULK STORAGE EQUIPMENT 


PACKAGED CAST STEEL PRESSURE 
COMPRESSOR PLANTS FITTINGS 


Denver, Colorado; Los Angeles, California, and 
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86.3 percent, 98" clear 


*Research Octane of Debutanized Ref nate 





® New, more active platinum catalyst 


® Special regenerative technique 
maintains optimum catalyst activity 


® Lower pressure operation = 200 to 300 psig 


® Higher yields of high octane reformate 


3 wertormers This combination provides the refiner with a 


most effective means for the catalytic reforming 
of low-octane naphthas into high-octane motor 
fuel components. 


by Foster Wheeler . 


Powerforming, developed by Esso Research 
and Engineering, has already proved its out- 
standing performance on three units which are 
now in successful operation. Fourteen more are 
under construction or in the design and plan- 
ning stage. 


The first Powerforming unit, shown at the 
left, in operation since May 1955 was designed 
and constructed by Foster Wheeler for Esso's 
Baltimore refinery. FW is currently providing 
mechanical design and construction for two 
more Powerforming units — a 20,000 barrel 
per day unit at the Bayway refinery and a 7,000 

is barrel per day unit at Imperial's Halifax re- 
This Powerforming unit, designed and constructed by Foster finery where Foster Wheeler is also building 
Wheeler for Esso’s Baltimore refinery, charges approximately Crude Distillation, Fluid Catalytic Cracking, 
3,000 barrels per day of heavy virgin naphtha which has been Polymerization and Treating units. For further in- 
desulfurized in a Hydrofining unit whose operation is integrated formation write to Foster Wheeler Corporation, 
with that of the Powerformer 165 Broadway, New York 6, NLY. 


NEW YORK ° LONDON . PARIS «+ ST. CATHARINES INT 





PETROLEUM WEEK 
May 11, 1956 


The Challenge of Multigrade °Gas’ 


@ Oil companies must decide whether to go along 


with Sun and Esso or to fight back harder with their present 


two grades. 


@ Most refiners have the facilities to produce super- 


octane motor fuel. The big question is whether they can 


justify it economically. 


@ There’s no question, however, that octanes will 


move higher, and that refining and marketing will each 


become steadily more competitive. 


The breaking of the two-grade sys- 
tem of selling gasoline had oil men 
in a quandary all across the country 
this week. 

The big question was: whether to 
go along or to fight back by pushing 
harder the traditional premium- and 
regular-grade motor fuels. 

Already there's considerable diver 
gence of opinion as to which route it 
vould be best to follow 

And the debate is apt to pick up in 
tempo when refiners gather in Mont 
real next week for the annual mid 

ear meeting of the API Refining 
Division 


Two new gasoline-marketing tech- 
niques touched off the industry's 
puzzlement. 

e One is Sun Oil Co.'s three 
month old experiment in Florida of 
using a special pump that allows mo 
torists to choose between five octane 
ratings (PW—Feb.24°56,p1] 

e Ihe other is Esso Standard 
Oil Co.'s 
nounced last week, that adds a new 


three-grade svstem, an 


grade (Esso calls it 
on top of the usual 


Mav4'56, 


“super octane 
‘Golden Esso” 
premium motor fuel (PW 


pl 


Both of these plans are designed to 
meet the wide spread in octane re- 
quirements of the various cars on 
the road, without penalizing motor- 
ists who do not need the highest- 
priced, highest-octane fuel. 

Isso Standard says that the varia 
tion im octane requirements between 
the iwecrage new Car and the AVCTage 
of all cars on the road is spreading 
Ihe difference this vear is five octane 
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pu De compared wit 


of only three number 


| TC guenth ther l 


tane requirement 


make and model 
xtremiuties of o 
Esso, can only | 
range ot 
ilso that about 
toda I not 
present premium moto! 


11} =Uls¢ 


hese fuels now have 
earch octane rating 


While there is considerable con- 
troversy within all branches of the 
industry over whether to take one of 
these new routes to manufacturing 
gasoline, there is general agreement 
that (1) octanes will move higher, (2) 
refining and marketing will become 
more competitive, and (3) costs all 
down the line are going up. 

These three factors have 


i] industry in most of the post 


iitectec 


vears. But they will have an even 
iggcr impact in the 
Higher costs 


price mCTCASes 


COomInNE VearyTs 
ilready are causing 
Higher wages and costs 
of octane improvements were behind 
Soconv Mobil’s initiation of a 0.6¢ 

ral ICTCASE Ill gasoline 


i-2a 
New York ind New 


week And last weck 


prices in 
England this 
Standard of 
upward adjust 
ments in motor fuel prices will be 
necessary in the Midwest to pav fo 
quality 


Indiana iid some 


improvements 


Refiners will feel the biggest initial 
impact. Higher octanes—whether in 
the old two YT ides ot gasoline sold Or 
inder multigrade plan—will put 


serious squeeze on plants with a low 
ratio of catalvtic reforming and con 
ersion facihties, such as alkylation 
ind isomerization units 


There has been a real scramble all 


vear in Gulf Coast markets for 95 
octanc 


research) premium = gasoline 
ind clear catalytic naphtha testing 93 
TA 

While, nationwide, cat reforming 
ipacitv now amounts to about 1] 

f crude throughput, Esso Standard’ 
it reforming capacity is only about 
5 of its crude charging capacit 
ksso reforming 
nearly doubled by early next  vear, 
though, when a new 20,000 b/d 
Powerformer at Linden, N. J., and a 
unilar 7,000 b/d unit at Everett 
Na go on stream 

Other majors, particularly the Texa 
Co., which presently has a 16 ratio 


capacity will be 


if cat reforming to crude capacity, are 
better position. 

Currently, there is more reforming 
ipacity planned for completion in 
1956 than any other refinery process 
xcept for basic crude charging facil 
tl 

Undoubtedly, refiners will have to 
tep up their building programs on 
reformers, alkylation units (PW 
Mar.23°56,p50), and isomerization 


lants (PW \pi 27°5¢ p36 


While Esso is the first company to 
plan to market a motor fuel with 
100-plus research octane throughout 
a broad territory, refiners have been 
expecting the introduction of a gaso- 
line of this rating for some time. Many 
already have capacity to produce 
such a fuel—or one of even higher 
octane—but on a limited basis. 

One major refiner states that a re 
finery pool of a base component gaso 
ine of 97 
duce a super premium of 104 research 
octane, a premium of 98 octane, and 

regular of 92 octane, and market 
them at a profit. 

lo make this pav out, the new 
would have to account for 
20 of the total gasoline 
Premium and regu 


research octane could pro 


gasoline 
volume, 
the company says 
lar would each have a 40 share of 
the company’s motor fuel sales 

This figuring, of course, 
ilso that the superfuel would have a 
price spread over premium in_ line 


assume 


vith its octane rating. ‘This is what 





Esso Standard did in pricing its new 
“Golden ] SSO ral ver its 
premium 

Presently, this company 
sales account for 40 of its 
slightly higher than the na 


tional average 


premium 
gasoline 


volume > 


Some refiners say a gasoline pool 
of a maximum of about 107-octane 
or 109-octane (research) could be 
produced with presently available 
processes. But the economics of 
an operation such as this may be 
questionable. 

\s one refiner bluntly puts it 
Economics will stop us from going 
to higher octane before tech 

will.” 

Such a 107-octane pool (the meas 
urement is extrapolated from the pres 
which ends at 100 


remium grade 


ent octane scal 
could produce a top 
of 110-octane 

lo reach such levels, though, calls 
for greater severitv in reforming and 
isomerization of all pentane and hex 
particularly isomeriza 


platinum-catalvst and ah 


ine fractions 
tion using 


minum chloride-catalyst processes 


As more severe operating condi- 
tions are used by refiners, producers 
will benefit from a higher demand for 
crude in relation to refinery runs, 
because producing the higher oc- 
tanes will cut into yields. 

But the 
down the line to turn out higher 


INCcTeAses perating costs 


octanes may force ome renhners to 
use larger-volumes of less costlv low 
grace crudes, possibly including crudes 
l'echnologica ivan In renner 
vn that top 

ed 


rOdu 


its uid 


Costs and consumer wants will be 
the deciding factors on whether or 
not other companies shift to more 
than two grades of gasoline. 

Most companies feel that if 1 


the 
Mobil 


emph 


brand will now satisfy the 
ments of manv engines that previou 
used premium 
Other arguments 
grade svstem are that the added cost 


} 


igainst a multi 


of new pumps, storage tanks, and di 
tribution facilities do not make thre« 
or more grades economically attractive 
it this time 

Esso claims its three-grad¢ 


i 1) 
is the most economical method of 
producing the highest-octane gasolin« 
required by a small number of cars 
In addition to savings to motorists, 
the company says, it means a sub 
stantial reduction in refining invest 
ment as compared with raising the 
octane rating of existing grades to th 
required lo meet 
requirements by 1961, I 

system would 


top level now 
octane 
savs, a two-grade 
quire an industry investment of §$ 
billion in refining facilities. The three 

, 


grade svstem, it adds, would onl 
cost $1.6-billion 


Regardless of the present opposi- 
tion to the new multigrade system, 


there is little doubt that some other 

companies will shift to it at least for 
a test. 

QO)! ompany in the 

been kicking 

nce Sun tried 

innyv thing is we 

thing that 


Regardless of what approach com- 
panies use to turn out higher octanes, 
it will be some time yet before na- 
tionwide top octanes crack the 100- 
plus level of Esso's new fuel on the 
East Coast. The reason is that the 

vavs been ahead of other 
t tings 


I mati 
1 Ethvl oc 


Detroit Case Decision U 


A U. S. Circuit Court of Appeals 
appears to have laid to rest the ven- 
erable 15-year-old "Detroit Case." 
The court ruled last week that Stand- 
ard Oil Co. (Ind.)} had acted in '‘good 
faith" in that case. And the Supreme 
Court said in 1951 that good faith is 
a valid defense against price dis- 
crimination charges. 

Back in November, 1940, th 

ral Trade Commission cl 

Standard of Indiana was guilty of pr 

liscrumination in violation of th 

nson-Patman act. FTC 

liana Standard was selling 

four independent station oj 

who met l 

iobbers it prices 
to other retail 
said that thi 

then sold the gasoline 


ompanv require! 


be ke VW 


prevailing retail price 
ndard’s defense was that 
s were made to the four “jobb 
nie prices offered by competite 
il companies—an action legal und 
nother section of the Robin 
Patman act 
In 1946, however, FTC ruled that 
meeting competition was not an al 
lute defense in such cases. It ord 
Standard to charge the full tank w 
rice on gasoline sold through jobb 


nd to make sure that jobb 
Standard’s tank 

les to other dealet 

1 Court of App« ls uph 
two vears later the 


tations, 


maintained 


\ 


+ 


The new decision confirms—prob- 
ably once and for all—a supplier's 
right to offer gasoline at different 
prices within the same class of cus- 
tomers—-if it is done in good faith to 
meet competition. And it reaffirms 
the position of jobbers in the petro- 
leum marketing pattern. 

Tay 


it the 


A resurrection of the case seems 
well-nigh impossible. I'l’ id to 
ts f f tl ttle 
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Gas is tough to get, so... 





Pipelines Develop Production 


Increasing producer reluctance to 
selling natural gas to pipeline compa- 
nies is forcing some of the latter to 
seek, or add to, their own supply 
holdings. Panhandle Eastern Pipe Line 
Co., for instance, is going to spend 
$6-million this year to develop its own 
oil and gas production. 

Panhandle Eastern officials say that 
the Phillips decision and failure of 
legislation to case the impact of that 
court ruling have made gas more dith 
cult to buy. ‘The company, therefore, 
secs devclopment of its own reserves 
as a hedge agaist too much depend 
ence on independent producers—and 
as a distinct aid when bargaining with 
other producers. 

W. G. Maguire, Panhandle East 
ern’s board chairman, savs the com 
panvy’s reserves have been increased in 
the last few months by more than 
500-billion cu. ft., to a total of more 
than 12-trillion cu. ft. 


In making the move, Panhandle 
Eastern is openly hopeful that the 
U.S. Supreme Court eventually will 
uphold the Federal Power Commis- 
sion's fair-field-price formula. But the 
alternative is diminishing supply, at a 
time when demand continues upward. 

Maguire savs Panhandle Eastern has 
been “encouraged” to step up the ex 
ploration of its long-held leases as a 
result of the FPC decision to allow 
the company “a fair price for the 
natural gas which it produces from its 
own leascholds.”’ 

In the Panhandle Eastern case, F PC 
ruled that the company, when expens- 
ing its Own gas production in its rate 
base, was entitled to the weighted 
average price of gas sold by independ 
ents in the same or nearbv fields 

Panhandle Eastern feels the high 
court ultimately will approve the fai 
field-price concept, despite the setback 
suffered when a U.S. Circuit Court 
remanded the case to FPC for further 
consideration. ‘The lower court. said 
IPC failed to give due weight to the 
cost of production. 


Panhandle Eastern's intensified deep 
drilling and exploration program is 
concentrated in western Kansas and 
in the Oklahoma Panhandle. The com- 
pany expects to drill at least 60 wells 
this year—and more, if warranted. 

Phe new drilling program is taking 
place in the Hugoton Embavment of 
the Anadarko Basin, and in other parts 
of the basin, just outside the edge of 
the Hugoton Embavment. 

Most of the wells programmed for 
this vear will be at depths below the 
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shallower zones from which gas has 
nonnally been found within the Em 
bavment. 


Though significant, Panhandle 
Eastern's action is not surprising. 
Such moves by pipeline companies 
were widely predicted in the wake of 
President Eisenhower's veto of the 
natural gas bill, which would have 
freed independent producers from 
direct federal control. 

Industry sources were agreed, and 
the facts since then support them, 
that sales of gas in interstate markets 


would slow down as producers sought 


to avoid federal controls P\\ 
Feb.24°56,p9 

J. G. Dickinson, vice-president. of 
Natural Gas Pipeline Co. of America 
testified before KPC recently that he 
knew of cases where gas h been sold 
in intrastate commerce for less than 
could have been obtained in interstate 


I; 
SLi 


The trend of pipelines to develop 
their own production is expected to 
continue unless they and independent 
producers are given assurance that 
they will be allowed a fair price for 
gas sold in interstate commerce. 

Dickinson, in his’ testimony, 


ported that his company was having 
trouble buying natural gas from ind« 
pendent producers because they feared 
their operations would be subject to 
federal control. 

He added: “There is no room tor 
doubt that, in the interests of the 
consuming public, the pipelines should 
be encouraged to enter the exploration 
and development part of the gas busi 
ness, rather than leaving it to the 
independent producers as they have 
in the past.” 


Independent producers also can be 
expected to continue efforts to sell 
more gas in intrastate channels. 
There also has been talk (but no 
action) of independent producers 
joining to build their own pipelines 
to industrial markets. 

There have been substantial efforts 
by producers, particularly in ‘Texas, to 
entice industrial users into their states 
But even this plan may backfire, in 
tine There’s a good chance that 
utrastate sales may be put under 
federal control, too, if they continuc 
draining supplies from — interstate 
channels 

And the ‘Texas Independent Pro 
ducers & Rovaltvy Owners <Assn., at 
1 recent meeting, considered the pos- 
sibility of setting up a producer asso 
clation to market gas (PW —-Apr 
20°56,p12). But, though it was con 

ded that something had to be donc 
no definite plan was drafted 


Tax on In-Oil Payments Studied 


by Francis Oil & Gas Co. against the 
government to recover tax payments. 
lrancis had purchased a half-interest 


A U. S. tax policy—still being 
threshed out—may have considerable 
influence on future oil mergers in- 
volving payments in oil production. 

It has been common practice for a 
a portion of the total 
out of subsequent produc 


buver to par 
sale price 
tion. ‘The question which has now 
iTisen is just how such a transaction 
fits into the purchaser's tax picture 

The Internal Revenue 


making an over-all study of the subject 


SETVICE 1S 


of oil payments 


A key point is whether in-oil pay- 
ments are to be classified—for tax 
purposes—as an investment or an 
expense. 

The government argues that oil 
pavinents are not a current expense, 
but that thev are capital expenditures 
Phat is, they are payments made now 
in the hope of a future bigger return 
As such, thev are an investment, and 
ire subject to taxation before being 


paid to the seller 


A case now in the court may, when 
decided, establish some general yard- 
stick for such purchases. It is a suit 


1 some producing property. It paid 
part cash, with the remainder to be 
paid from the first 95% 
from the purchased property 

he company considered the 95‘ 
payments in oil as development ex 
In effect, it charged operating 
costs against the remaining 5% and 
deducted the losses from its tax 

he government, however, would 
not permit this approach. Francis then 
took the case to court 

Phe in-oil payment, as used in the 


What is new 
is the percentage of oil pavment 


of production 


CTISCS 


lrancis deal, is not new 


15 his apparently is what prompt 
ed the government to move in, fearing 
it was losing tax revenue 


One deal—the planned purchase 
of Houston Oil Co. by Atlantic Re- 
fining Co.—currently is being he!d up 
by Atlantic until it gets a tax ruling. 

Although this differs in some rr 
spects from the Francis case, the 
matter of in-oil payments is involved 


11 





Does 


@ There's a growing rumble in Canada—with an elec- 


tion looming—over U.S. economic “domination” of Cana- 


dian industries and natural resources. 


® Oil is directly involved because of its rapid develop- 
ment and because U.S. investments are even higher in it 
than in most other Canadian enterprises. 


U.S. oil men, with a big and grow- The matter has become a political 
ing stake in Canada's oil future, are issue. I'he Conservative party, seeking 
facing an increasing anti-U.S. feeling to end the 21-vear rule of the Liberal 
on the part of some Canadians. party, is bearing 

hese Canadians—and thev ar for Canadians” theme 
mostly non-oil peopl concede that George Drew, the C 
U.S. money and U.S. oil Leader, said in a public spec 
vonsibie for setting ire not going 


down on the “Can 


knowhow 
were largelv res) to be hewe 
Canadian oil development in motion drawers of water, and digs 
But they fear that the U.S. economi for anv other country, no 
grip may be getting too strong friendly that countrv mav_ be 

hey feel this way: Canada’s oll 
potential should bi 


ind for—Canadians. Th 


The proposed natural gas pipeline 
across Canada is often cited as an 
can example of U.S. ''domination." 


: This came about becaus« 
Canadians may profit more from the : ‘ : 4 
large amount of U.S. financial b 


of the project In addition 


le cloped by 
presence of 


outsiders” poses th 


nation’s resource than Canadians 


th« 11S¢ lve S 
proposed sales of 


involves 
This attitude applies to other in- U.S. and that, in turn, « 
dustries, too. But oil is in the forefront proval or disapproval by th 
because U.S. capital has had such a | Power Commission 
prominent role in its development. dians feel this means too str 
here are thi prin ipal reasons for oice over Canadian natural 
the surge of U.S. dollars and U.S. com 
into the ¢ lian oil picture 
With oil harder and harder te 
| S pe rators 


sal 
\ 
Wii 


By and large, however, most of the 
animosity there toward U.S. oil firms 
exists outside of oil circles. 
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Canadian oil firm 
unong those who ar 
the oil industrv in Canad 
that U.S. participatior 
rather than hurt. Can 


ntment, 
man. “But it 
Canadiat 
that vithout 
nt by America 
nan infancy 
than being 
Although the situation is changing “Tt is sill 
gradually, U.S. investors still control investments.” says anoth 
around 60°, of Canada's oil explora- Canada simply did not ha 
tion and production, refining, and leltinn, an the uenes tn 
transportation. | il marketing , ue ae 


ource notes tl 
ne—Imperial Oil—ha 


xploration 


million on « 


Considerable effort is now being 
made to acquaint the general public 
with the oil industry i its problems. 
The Canadian Petroleum \ssn., f 


exampl reatures aise rorul 


ndustri 


U.S. ‘Control’ Canadian Oil? 


ndustr xplained and 
participation in Cana 
ntlv one of the topics 
n familiar with this pro 
iv: “I believe this 1 
inadians, because it ap 
that w re the best pet 
to our fellow Canadians 
I n hei md 
for us 


U.S. firms operating in Canada 
have done a great deal toward re- 
ducing criticism of American opera- 
tions there. 

h ne this principally b 

regi pal if the col 


| ted 
CATE 


One of the major complaints of the 
Canadians is not against U.S. firms 
at all, but against their own govern 
ment's oil tax law. |] feel that tl 


tit 


US 


Looking ahead, most observers pre 
dict that Canadians and Canadian 
capital will play an increasingly im 
portant role in future development. 

\ f ' + 





What’s New 


Make San Nicolas 
A Naval Reserve? 


Navy officials are pushing for an 
executive order that would make San 
Nicolas Island a petroleum reserve. 

This move developed after a con 
gressional committee rejected a Navy 
request for funds to drill test wells on 
the island, located off the California 
coast. 

Ihe committee, in refusing the 
money, said the Navy has no right to 
drill anywhere except on petroleum 
reserves—and San Nicolas Island is 
not in that category (P\W—Apr.27’56, 
pll). 

It appeared certain that any effort 
to have the island declared a naval 
petroleum reserve will meet stiff oppo- 
sition. 

Californians point out, for example, 
that such a move would conflict with 
the Submerged Lands Act, which af 
firmed state ownership of submerged 
lands within the 3-mi. or historic 
boundary. And, they say, the island is 
a part of the state. So a court test 
would seem inevitable 

The San Nicolas squabble is part of 
an over-all debate on whether the 
Navy can drill for oil on any land un 
der military control, even though it 
has not been specified as a petroleum 
reserve. 

The Navy thinks it can. Some con 
gressmen sav it can’t 


Word of Caution 


A mild economic slowdown this 
ear may cut the demand for petro- 
fiat roducts, according to Cecil | 
Burrill, chief economist for Standard 
Oil Co. (N. J.). Burrill told the Em 
pire State Petroleum Assn. this week 
that “we may be at or near the end 
of a boom period.”” Domestic demand 
for petroleum products is up 5.5 
over last year, but Burrill says that by 
the end of 1956 the increase for the 
vear may average out to only about 
460% 

Gasoline and distillate demand, h« 
says, may be 5% ahead of last year 
from now through December, and 
heavy fuel oil about 1%, but kerosine 
demand will probably decline about 


707 


Long-range, however, Burrill says 
the prospect is different. Demand 20 
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IN THE INDUSTRY 


vears from now, he predicts, will be 


60% greater than at present 


Reperforate Deepest Well 


The world's deepest producing well 
was reperforated and a new zone 
tested this week in an effort to halt 
declining production and pressure. 

When Richardson & Bass et al’s 1 
Humble L.L.&E.“L’ 
Parish, La., was brought in two weeks 
go, it flowed 500 b/d of 38-gravit 


)] . 
in Plaquemine 


nl and some mud through perforation 
21,443-65 ft., on 8/64-in. chok 
PW—Apr.27 
Last week producti 
200 b/d and pressure wa 
killed. It 


1 the original sectio1 


from 


56,p ) 


The well Was 

rated i 

section was perforated at 21,419-35 ft 
lesting at midweek through 7/64 

in. choke, the operators found th 

flowing 150 b/d: tubing pre 

1.725 lb. and the ga 

1,396 to 1. The flow was 


] ‘ 


, , 
less than | mud and w 


na . 
1dand a new 


An end to fast tax writeoffs won't 
have any substantial effect on oil in- 
dustry expansion of alkylate facilities, 

cording to government plann 
This is the underlying reaso1 


the alkylate goal, under th 


In new capacity 
Should the alkvlate 
] 1, the Othice of Defer 
will determine hov 
ire to be 
on a first-come, 
eanwhile, the 
im Purchasing gr 
continue its “facilities contract’ pro 
gram. Under this program, ASPPA 
guarantees purchase of alkylate output 
make 
facilitic 


proper compensation to 


put on standby ba 


Expansion work at two big oil re- 
fineries in the Beaumont-Port Arthur 
area continues to be held up because 
of a craft trades strike, now in its 
ixth week 

Gulf Oil Corp. savs that all work 


it its Port Arthur plant will have t 


wait until the strike is settled. In addi 
tion to newly announced project 
PW—May4'56,p38), work has been 
halted on the construction of two 
Gulfining units for upgrading furnace 
oils 

The Texas Co. reports work on a 
new crude unit and a new laboratory 
it Port Arthur also has stopped. Th« 
strike, called by pipefitters, has idled 
10,000 craft workers 


Tidewater Oil Co. is the new name 
of Tide Water Associated Oil Co. 

Stockholders approved the change 
to a shorter name last week. The com 
pany will continue to distribute petro 
leum and other products under its 
“Flying A” and “Veedol’’ brand 
namics 


Part of Lion Oil Co.'s struck refin- 
ery at El Dorado, Ark., has been put 
on stream by supervisory force. 

Ihe strike at the 27,500 b/d refin 

is now in its tenth week. No fur 
ther negotiations are scheduled pres 
ntly between representatives of the 
company and the Oil, Chemical & 
Atomic Workers Union. The union is 


secking higher wages 
. 


New Idria Mining & Chemical Co. 
has acquired two oil companies with 
combined holdings in nearly 200 pro- 
ducing oil and gas wells. 

The deal, subject to 

pproval, calls for acquisition of Laan 
Pex Oil Corp., of Dallas, Tex., and 
Beaver Petroleum Corp., of Wilming 
ton, Del. The properties are located in 
20 counties in Texas, California, and 
Kansas, with bulk of the production 
n Texas 


shareholder 


Laan-Tex and Beaver will be oper- 
ted as divisions of New Idria, one of 
the nation’s top producers ot quick 


A 3l-day strike against Ethyl 
Corp.'s Houston plant has been set- 
tled largely on terms offered by the 
company before the strike began. 

Ihe settlement, which followed this 
vear’s general wage pattern in the in 
dustry, provides for a 6% 
increase and shift differentials of S¢ 

nd 16¢, retroactive to Feb. ] 

Ethyl also agreed to changes in five 
job classifications. During the strike, 
the plant continued in full production 
with supervisory personnel workin 
he employees who struck are mem 
bers of local 4-367 of the Oil, Chen 
ical & Atomic Workers Union 


general wage 
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Texas Panhandle Is Drilling Hot Spot 


One of the hottest drilling areas in ontin tl t | 
the country today is that portion of ig pl 
the Anadarko Basin lying in the Texas wildcat-succe 
Panhandle. 50 in this part of th 
\ litt t £ there Basin is one good re 
ent high rat f activit 


f 


Sinclair's Lips Ranch discovery in 
Roberts County, Tex., in 1948, added 
new interest to the area. 

Che Sinclair well w 

per Spergen \l 
0) ft. 1 } 


Current drilling activity is highest 
in and around Hansford and Ochil- vater The Anadarko Basin is a vast area. 
tree counties, Tex., and Beaver Coun- t took a while for n A good part of it has never been 
ty Okla. I ring il utah oh { I explore a by the drill. 
I] t f ctivitv, but t ( | 
followin th \ \I 


Producing zones in this part of th 
Anadarko Basin today range from 
6,000 to 10,000 ft. 

Most production in the 1 | 
1andle area of the | f 
the Upper and Lower M 
f th Pennsvlvat 1 

Ther ire four ] 

in the Permian 
t five more Penn 
held favorabl f 

Uh nclude the Doug] 
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Traveloader placing heat-exchanger tubes on ‘‘Christmas Tree’’ racks to conserve yard storage space. 


Inavelonden. solves handling 
of bulky, heavy loads 


Here is a revolutionary new material handling machine designed 
expressly for long, unwieldy awkward loads. It picks up loads from 
the side, carries them securely on the truck deck, and stacks them 
to a height of 12 feet. It operates indoors or outdoors, in 10 foot 
aisles, over paved or unpaved roadways—and over highways at 
speeds up to 30 MPH! 


Traveloader is available with gas or diesel powered engine, in 10,000 
and 12,000 pound capacities. Write for descriptive bulletin No. 1360. 


No other ONE machine offers these features: 


1. A ONE MAN operated lift truck and over two axles and four pneumatic- 
transporter. tired wheels. 

2. SIDE LOADING for straight line pick- 4. TRAVELS with payload up to 30 MPH. 
up and delivery. 5. STACKS LOADS 12 feet high from 10 

3. CARRIES LOADS equally distributed foot aisles. 


Airplane wings crated for shipment 
are easily handled by Traveloader. 


Traveloader with master pallet and 
roller conveyor speeds loading of 
aircraft. 


See BAKER Trucks in action at the MHI Show, June 5-8. 


THE BAKER-RAULANG COMPANY 


1284 WEST 8Oth STREET ® 


CLEVELAND 2, OHIO 





handlin g equipment Subsidiary of Otis Elevator Company 





You will find that these high-quality chem- 

icals will give you peak performance in your 

gas scrubbing process. Produced in Jefferson's 

modern plant in Port Neches, Texas, they are 

shipped from convenient distribution points 

at Houstan, Port Neches, Chicago, Los 

Monoethanolamine | for sweetening Angeles and Tenafly, New Jersey. Immediate 
Diethanolamine { natural and refinery gas eee ee 


Diethylene Glycol | for dehydrating wagons or 55-gallon drums. 
Triethylene Glycol { natural gas 
For detailed information on gas scrubbing, 


consult our experienced technical service 
staff. Call your nearest Jefferson representa- 
tive for prompt service. Jefferson Chemical 


Company, Box 303, Houston 1, Texas. 
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Cwemrc als 
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Essential Chemicals from Hydrocarbon Sources 


o 


CHEMICAL COMPANY. INC. 


HOUSTON + NEW YORK « CHICAGO 
CHARLOTTE + LOS ANGELES 
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Utah to Get 
More Drilling 


An increase in drilling activity in 
Utah's San Juan County is expected 
following recent confirmations of a 
major discovery in the Aneth area by 
The Texas Co. 

Last week Texaco reported that its 
second test in the area—the 1-D Nava 
jo, flowed 1,872 b/d through open 
2-in. tubing from the Hermosa lime at 
5,846-92 ft. This well is not far from 
the discovery that Texaco brought in 
last February for 1,700 b/d. 

Ihe original discovery, 1 Navajo, 
has been hailed by Rocky Mountain 
operations as one of the most signif 
icant finds in the history of the Para 
dox Basin. It is producing from the 
Paradox Pennsylvanian at 5,828-74 ft 

Last week a second confirmation 
well to the Texaco discovery was be 
ing tested by Superior Oil Co. Its 1-A 
Navajo, a north offset to the original 
Texaco well, showed 209 bbl. of oil 
in S hours on '2-in. choke during a 
test of the Paradox, from 5,812-55 ft 
It is estimated capable of producing 
up to 900 b/d at this rate 

l'exaco has five rotary rigs in the 
irea, Which lies about 12 mi. north 
east of Desert Creek, Utah. It plan 
five development wells. Superior plan 
to drill at least two more wells 


At least 13 major oil companies 
are now engaged in geophysical or 
geological exploration in this south- 
eastern Utah area—all on Navajo 
Indian lands. 

Ihe Navajo lands have been in 
keen demand at competitive sales over 
the vears, and a majority of the major 
ire represented in some fashion. Th 
reservation extends over the “Four 
Corners” area of Utah, Colorado 
Arizona, and New Mexico 

Exploration over the entire Navajo 
Indian reservation to date has resulted 
in an expenditure of more than $40 
million, although onlv about 10-mil 
lion bbl. of oil has been produced 
since 1923, when the first Navajo 
leases were bought by Continental Oi] 
Co. for 25¢ an acre At a recent sale 
one lease brought $726 per acre 

Bulk of 1955 production on the 
reservation—amounting to 355,000 
bbl.—came from the Desert Creek 
ind North Boundary Butte fields in 
Utah; and from the Hogback, Tabk 
Mesa, and Rattlesnake fields in New 
\lexico 


The current drilling play in the 
Paradox Basin is based on the search 
for Pennsylvania production on the 
northwest flank of San Juan Basin. 
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Ideas at your fingertips 


You can have a world of ideas and information 
conveniently, helpfully at hand with these smart, 
compact Jesse Jones Volume Files for your issues 
of PETROLEUM WEEK. 

They're soil resistant and wear resistant. Really 
tough. And they are easy to use. Hold a half year 


— 26 issues — of PETROLEUM WEEK. 


Reasonably priced too. Only $2.50 each, three for 
$7.00, six for $13.00. Shipped postpaid. If order- 
ing outside U.S., add $1.00 for postage. Satisfac- 
tion is unconditionally guaranteed—or your money 
back. Jesse Jones Box Corp., P. O. Box 5120, 
Philadelphia 41, Pa. 


lo: Jesse Jones Box Corp. 
P. O. Box 5120, Philadelphia 41, Pa. 


Send me... PETROLEUM WEEK Files. Enclosed $ 


Name 


Address 


State 
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What’s New 


IN EXPLORATION, DRILLING, PRODUCTION 


Cities Service Boosts 10 days for May because of the 


duced purchases 


Crude Oil Take to 80°% He proposed that if the compan 


Cities Service Oil Co. (Del.) has raised its schedule to SO , the held 
increased its purchases of crude oil be permitted to produce 13 days in 
in Kansas, Oklahoma, Texas, New tead of 16. No action had been taker 
Mexico, and Louisiana from 60°, of up to carly this week 


] 
normal to 80°/,, effective May |. I'l: Superior Oil has also asked fo 
ompany had cut bey of i reduction in producing days for 


veek of its fields in West ‘Texas 
t Ch 


Big Strike in Flint Hills 


An independent operator has 
touched off a new boom in the long- 
rgencv oO t th , dormant Flint Hills area near Hollis- 
the compa in t could no ter, San Benito County, Calif. 
long i| I Harn I] Magee, operator, complet ( 
But the comm t yhibit , Breen | on Sec 19-l2c-5e flow 
ithack from m onservatively estimated 250 b/d 
Che nu t asl -gravity oil through 458 /64-in 
Initial production stamped the di Santa Fe Springs Revived 


ell oO of the bigg« ; 
elke, : In what has been described as one 


of the most puzzling oil developments 
in the history of California explora- 
tion, General Petroleum Corp. and 
other operators are reviving Santa 
Fe Springs field in a big way. 

| } + + 


s ever completed in 
California 
Production is from an inter 
169-4,000 ft. in the Franciscan 


] 


1 horizon which previously ha¢ 


rded as “suitcase sand 


Be | ; { 





Texas Oil Editor Joins PW Staff 


LeRoy Menzing, oil editor of 
the Ft. Worth (Tex.) Star-Tele- 
gram for the past |5 years, will 
join the stcff of Petroleum Week 
as a senior editor on May 1/4. 

rT 


LeRoy Menzing 


| th It W orth ( lu ° 

iene Salar eee Alaskan Deal Signed 

ind is the first and onl Colorado Oil & Gas Co. Wichita, 
member of the Ft has signed a contract with the In- 
dmen’s Assn terior Dept. for oil de velopment of 

359 leases comprising  1.2-million 
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acres in southern Alaska. Tlic area is 
between Icy Bay and Cape Fan 
weather, and centers around Yakutat 
ind Disenchantment bays. 

This is the third such agreement 
signed by the Interior Dept. with 
U. S. companies. Phillips Petroleum 
Co. and Standard Oil Co. of Califor 
nia also hold lands under Interior 
igreements. 

Colorado Oil's deal ends length 
negotiations between it and applicants 
for 470 individual leases. The remain 
ing 11] are now in various stages ot 
being processed by Interior 

Under terms of the deal, Colorado 
Oil & Gas will spend at least $250,000 
on exploration by Apr. 1, 1957. This 
will include seismic surveys and _ pei 
haps some core testing. The same 
imnual amounts must be spent by the 
same date in 1959, 1960, and 196] 
The company must start drilling by 
July 1, 1959. The contract runs for 


ten veal 


A bill now before the President, 
which requires the Coast Guard to 
make safety inspections of all boats 
for hire carrying more than six pas- 
sengers, will not apply to boats used 
by oil companies in offshore work. 
Boats used tor this tvpe of work gain 
their exemption in the definition of 


just who is a passenger. The bill ex Elmer J. Boeseke, Jr., Lander, Wyo., 
clud boat owners and their em ind Los Angeles, was the seller. Gulf 
ployees, and employees of the chart will drill at least two deep tests and 
erers of boats vill manage and operate the field 
It understood, however, that the ccording to Boesek« 
Coast Guard is making a_ separate 
study of boats used by the oil industi 
offshore, with the purpose of writing 
new safety requirements for them ons : : 
hese requirements will cover such Drilling Highlights 
items as how many lifeboats must be West Texas—l'elmont Oil Corp.’ 
carried, et | Parks, a wildcat 7 mi. northeast of 
° Odessa, in Ector County, flowed 360 
b/d of 42-gravity oil on Y2-in. choke 
Operators in the Quinduno field, from 10,020-52 ft. Felmont and 
Roberts County, Tex., have been given \Monterev Oil Co. jointly hold 3,500 
until Aug. | to show cause why their icres in the ar Felmont is th 
oil wells should not be shut in for perator 
flaring natural gas. [hie Texas Rail 
road Commission has set a hearing for Montana—A possible new Willi 
that date, and has asked the operat ton Basin field has been opened 4 m 
to explain why they should be allowe: thwest of East Poplar field, in 
to continue to produce ntil the ( elt Countv. D. E. L. Bvers’ 1] 


} 1 


ike some arrangement overed 1,025 ft. of clean oil 

ig the gas which is produced 5 -15 ft. in the Madison lime 

il. The field has 14! 

wables exceeding 8,000 b Louisiana—Kerr-\IlceGee Oil Indu 
compl ted 1t thir 

lat vell in OF 

lH I . Main Pass 

Gulf Oil Corp. has purchased a juemine irish. It y 

half-interest in 13,000 acres of leases na new zone fron 

and ten wells in Basin oil field, Fre- 

mont County, Wyo., for S40 


ish and $375,000 


+ , ‘ ] 
) on | 





wee in there working all the time. 
k PW features the sec- Hercules Oil Production Equipment is about like 


that. Tubing Heads, Stuffing Boxes, Casing Heads 
: z Tubing Hangers and Casing Supports are not photo- 
ond section of its 2-part report genic. They'll never win any beauty contests. But 
Hercules has continued improving them to meet 
changing conditions in the industry. 





on oil’s industry-wide and indus- 


since every oilman’s future may 
depend on improving the pub- \ ii te 


lic’s opinion of the oil industry. 


H's Your page 


You probably can't answer that and it’s unlikely 
you ever saw it. You can depend on it however; it’s 


Hercules products go on without attracting much 
attention because they're made so well that they 


try-deep public relations prob- continue producing oil economically and with complete 


safety, year after year. 


If you're producing oil, you should know about 


lem... written for every oilman Mescules production equipment. Your request for 


information about any Hercules product will receive 
prompt attention. 


Y- 
CM Pany 
"MANUFACTURERS OF Ol FIELD EQUIPMENT 
GENERAL OFFICES AND PLANT : TULSA, OKLAHOMA 


Export Representative: Oil Field Equipment Co., Inc 30 Church Street 
New York 7, N.Y 
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This U an Aannountemund 


o5 a brand now 
Universal. Oil 
Products Company. 


PENEX offers these advantages: 


. Provides a high octane product with high volatility. 

2. Upgrades natural gasoline and light refinery products. 

3. Affords mild, continuous operation—maximum simplicity. 
. Clean reaction—insignificant loss to by-products. 


5. Economy, both in original investment and day-to-day 


operation. 





PENEX is an entirely new refining process 


which enables the refiner and natural gasoline 


manufacturer, for the first time, economically to 


upgrade his pentane and hexane fractions. It is a simple, 


continuous process that does not require regeneration, 


and utilizes a fixed-bed platinum-containing catalyst. 


PENEX converts the low octane 
straight chain pentanes and hexanes 
into the much higher octane iso-com- 
pounds, accomplishing this through 
a clean reaction with little or no loss 
to by-products. Unconverted portions 
of the feed stock are separated and 
recycled to provide the ultimate in 
octane improvement. This new pro- 
cess employs mild operating condi- 
tions, and the non-corrosive nature 
of the catalyst assures easy and long- 
sustained operation. 


TRADEMARK 


PENEX is available NOW! 


PENEX is an important advance- 
ment in petroleum refining technol- 
ogy. It is ready to be put to work 
now. All refiners, everywhere, should 
investigate this new process fully either 
for early application or for considera- 
tion as part of their future planning. 


UNIVERSAL OIL PRODUCTS COMPANY 


® 30 ALGONQUIN ROAD, DES PLAINES, ILLINOIS, U. S. A. 


Forty Years Of Leadership In Petroleum Refining Technology 
































a - 
DEPT /Refining 
Thousands of long t f total Y 
100 
v . 
Rubber Consumption: 

/ | 

; | 
1200 Total New pubber be j ~ 60 

/ i a 
wa \/ 
af | 
! ’ = 
800 y Natural 3 § — +40 
, 2 Synthetic as Percent of 
/ Total New Rubber 
/ y 
400— \~ / a | 20 
Synthetic 
0 1 : 1 | j ] L i j 1 0 
4] 45 "50 ‘oo 41 "A5 50 ‘ae 


Synthetic Rubber’s Boom Is Oil’s Gain 


The synthetic rubber industry—in million in April, 1955. Th 
which many oil companies have a it an opportune time—for 
owners. Business was booming. W 


direct stake—has just completed its 


first year under private ownership. the calendar vear had ended, a total 
Outlook: The lusty new industry is on $94,900 long tons of svntheti 
the threshold of an even greater had been consumed—a new 
growth. Chis was 58.5% of the 1,529.7 
| | t | hi I tons of new rubber used in the 
a Industry plans call for boosting syn- 
r ( thetic capacity about 450,000 long 
tons by Jan. |, 1958. This will raise 
the over-all total to 1|.7-million long 
tons—well above expected require- 
ments for new rubber, both natural 
and synthetic. 
‘he Office of Defense M 
timates that U.S. requir ts { 
v rubber will total about 1.7-mil 
ng tons a vear by 1960. In h 
to Congress, the President. st 
Ao hat the svnthetic rubber 
;, 5 uals the expected total der 
ri ). This means cor tit 
be intense, unl demand outstt 
7 the ODM. prediction—which 
P . onservative estimat 
Some observers believe total d 
t ' f new rubber in 1960 ' 
{ nillion long ton It’s gene! ills 
eded now that synthetic rubb 
7 ike up most of the new 
' But the years immediately ahead. Th 
flexibility of natural rubber pro luct 
vas a lesson painfully learned 
() th World War II. And as President 
f ' t Eisenhower pointed out, a nev 


thetic rubber plant can be built in 
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Oil-based butadiene facilities will 
be hiked 110,800 tons this year to a 
total of 771,800 tons. This means the 
market demand will be even tighter 
for refinery butylenes, major source 
material for butadiene. 


| ODN t 
RS 

' 
E oma tl 
But 
& a 

cy 

Synthetic rubber's share of new 
rubber consumption will go even 


higher now that man-made "natural" 
rubber has been developed. But don't 
expect any large-scale production of 
this new product overnight. 


I Pet 





commercial process for producing its 
new product. 

Goodrich-Gulf Chemicais, Inc., an 
other developer of a natural-type syn 
thetic rubber, is moving ahead with 
plans to modernize its huge plant at 
Institute, W. Va. This plant will have 
a section devoted to producing Ameri 
pol, brand name for the company’s 
natural-type rubber. 

Firestone Tire & 
has a synthetic rubber 
characteristics of the 
tural rubber 


panic S 


Rubber Co. also 

that has the 
tree-grown na 
Too, other rubber com 
ire busy improving the synthet 
ic materials 

Butvl rubber is not being neglected 
An all-butvl tire is at the 
(PW—Jan.13'56,p34). 

It’s a safe bet that, when production 
problems are licked, and plants built, 
the natural-type synthetic rubber will 
grab a major share of the market now 
held by natural rubber. This 
presently is about 40% of the new 
rubber market. In 1955, more than 
625,000 long tons of natural were used 
in the U.S. That’s an enticing target 
for those oil companies now producing 


TeSsea4§c h 
stage 


share 


synthetic rubber, or planning to do so 
Their degree of success in reaching it 
will have a strong impact on producers 
ind refiners, and will be felt through- 
out the oil industry. 











New Crude Line 
To ‘Toronto 


Year-round delivery of western 
Canadian crude to Toronto area re- 
fineries will begin next year if a pipe- 
line from Sarnia is built as proposed. 

\ throughput between 
Interprovincial 


igreement 
Pipe Line Co. and 


British American Oil Co. calls for 
Interprovincial to extend its pipeline 
from Sarnia to B-A’s refinery at Clark 
son. a few miles south of Toronto 
his will provide the B-A refinery with 
1 direct link to the fields of western 
Canada, nearly 2,000 mi. awa 
At present, the 21,500 b/d Clark 
mm orehnery 1s upplied by tankers 
transporting Canadian crude from In 
terprovincial’s pipeline terminal at 
Superior, Wis. However, the Inter 
provincial-Lakehead pipeline ystem 
xtends from there through Michigan 
ind I the St. Clair River to 
Sain 
Interprovincial has announced that 
ti king approval for the Clarkson 
extension from the Board of ‘Transport 
Commissioners in Ottawa. Approval 
xpect d 
Interprovincial’s pipeline extension 
would serve the 14,000 b/d re 
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aw eee, 
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Sunray’s Ingleside Plant On Stream 


Sunray Mid-Continent Oil Co.’s new- 
est gas products plant has gone on stream 
at Ingleside, Tex., near Corpus Christi. 
The plant will process 140-million cu. ft. 
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of gas daily from about 250 oil and 50 
gas wells in Red Fish Bay and Mustang 
Island fields. Some 111,800 gal. a day of 


petroleum products will be produced. 


For fuels and lubricants 
that deliver superior 
performance, specify 


ENJAY PARATONE 


NJAY 


oa 


-ENJAY COMPANY, INC. 
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HOW 10 ELIMINATE 


PRODUCTION OF HEAVY 
RESIDUAL FUEL WITH 


HOUDRESID 


CATALYTIC CRACKING 
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PROCESS CORPORATION 


Philadelphia 2, Pa 


1528 Walnet Street * 


Pioneer in Catalytic Processes 
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svo 


finery operated by Regent Refining 
Ltd. at Port Credit, immediately nortl 
ot Clarkson 


The pipeline extension will reduce 
necessity for large crude inventories 
by refineries in the Toronto area. It 
also will help push Canadian crude a 
giant step closer to the heavy through- 
put of Montreal's five refineries. 

\ British American official say 
extension also will eliminate the 
pendence of the Clarkson refinery 
shipping, subject to weather-ca 
delays in the late fall and earh 
\t present, he adds, the Clark 
finery is forced to carry large supp! 
of crude oil in storage over th 
months, 


wintel! 
shipping lanes 


when 


closed because of ice 


What’s New 


The U. S. cannot afford to use 
grain for conversion to gasoline, ac- 
cording to Dr. Robert E. Wilson, 
board chairman of Standard Oil Co. 
(Ind.). 

Wilson, speaking 
the Western Societ 
Chicago, contended 
$1.32 a bushel, which 
low the present support 
lon of alcohol from corn 
O8¢ than six time e pl 
ent refinery price for gasoline. And 
content is only 62 of tl 
gasoline. 

“As a matter of fact, you coul 
to pay more for corn to burn 
boilers in competition with 
ou could for converting it 
hol for motor fuel 

[The Indiana Stand 
idded that the U. §S 
than half of 
troleum, and mos 

He said it i 
would be foun 
ruture 
into alcoho 


Ore 


heat 


more 
pt 
molasse 
that it 
the foreseeable 

ther 


f 1 


grain 
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British Columbia's first 
cal plant will be a sulfur-from-gas 
facility to be owned by Pacific 
Petroleums, Ltd., and Jefferson Lake 
Sulphur Co. 

[he two companies signe 
tract this week to build a $1.8 
int in the Peace R 
elemental ilfur 
icted ft 


etrochemi- 


sulfur pl 
to produce 
hydrogen 


tural gas 


sulfide extr 


ogen sulhade 


recently an 
ind crude te- 
irkson refinery 
pokesman 
xpansion 1s de- 
of Interpro 
mn the new 
italytic re 
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Phillips Petroleum Co. has given a 
Belgian firm operating in Italy a 
license to use its new process for 
making rigid low-pressure polyethy- 
lene. 


Gulf Oil Corp. is considering in- 
stallation of a third ethylene unit at 
its Port Arthur (Tex.) refinery PW 
\l 


& f ‘ 


Capacity of French refineries has 
reached 604,700 b/d, rding to tl 
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ONE COMPLETE LINE 


Only Du Pont offers you a complete 
line ot id litive Ss tor gasoline for 
diesel and heating fuels, and for 
lubricating oils. Du Pont also offers 
grease st ibilize rs ind dye S lo brin 
yourself up to date on the benefits 
of these products read about them 
below and on the next page 


1. AN ASHLESS heating and dis 
fuel oil additive See below 


\ NI \\ rYPl ot lube oil idd 
tive that fills the growing need 
for low duty detergency See he 
low at right 


3. COPPER CONTAMINATION in 
i wide variety of petroleum prod 
ucts can be controlled. (See artich 
on Du Pont Metal Deactiva 


next pace 


COLOR is adding 
vantages to 
produ ts. (See 


GREATER ECONOMY 
sult fro » purchasing Du Por 


ditives n irload — lots 


ibout it on the next pag 


6. MULTI-PURPOSE | greases 
high temperature service 
tability Phe | 
ibi 











ASHLESS additive 
to help you avoid oil burner 
and diesel troubles 


Since it is a nonmetallic ashless addi 
tive, Du Pont Fuel Oil Additive No. 2 
FOA-2) does not leave a metallic ash 
cle posit that can foul the operation ot 
oil burner electrodes and stack con 
trols. Also, it can be used in diesel 
fuels without any danger of contribut 
ing to exhaust sparking. 


Many other advantages 


Added to freshly prepared heating oil 
stocks at the refinery, FOA-2 retards 
the formation of insoluble residues in 
storage and customer tanks. It also re 
duces the particle size of any residues 
that are formed and helps to clean out 
any sludge deposits that might previ 
ously have formed in oil burner svs 
tems. 

In diesel fuels, its stabilizing and 
dispersant action can help prevent in 


jector sticking and filter plugging. Inp 


New setup to expand 
customer service to refiners 
on Du Pont additives 


The continuing upsurge in both volume and quality of petrol um products 


has increased the demand for al] tvpes of chemical additives. To meet this 


growing demand, the Du Pont Petroleum Chemicals Division has recently 
followed the lead established tor TEL and streamlined its sales and techni- 


cal service setup for the handling of all Du Pont additives 


J. J. MIKITA, right, Sales Manager, additives, 
and RICHARD O. BENDER, on Assistant Direc- 
To meet your need for low-duty tor of the Petroleum Laboratory, head up the 
new Petroleum Chemicals Division additive 


lube oil detergents sales and technical service groups respectively 


Du Pont Lube Oil Additives 564 and e 
565 were especially de veloped to ¢g 
effective detergency to moto oils for \ group under Mr. J. J. Mikita will 
low-duty, around-town drivir cond have charge of the sale of Du Pont 
tions. In addition to their detergenc\ Metal Deactivator, gasoline antioxi 
ction, they will also add a substantial 


] ] 


dants and dyes, fuel oil and lube oil 
amount of your desired viscosity 


idditives, and grease stabilizers. In hi 
Improvement, former capacity as director of the 
Since a large part of the average Du Pont Petroleum Laboratory, M1 
motorist s driving is in stop ind-go City Mikita had unusually broad experience 
these unique additives offer you | in the de velopment and application 

t strong promotional appeal f ur | all types of petroleum additives 
otor oils. Mir R. O. Bender, who has also be en 
closely associated with the develop 
FOA-2 provi an is of ment of many Du Pont additives, will 
n economy grad it l now be headquarte red at the Du Pont 
fuels highly acceptabl Petroleum Laboratory. There, as an 
operation | assistant director of the Laboratory 
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EIT New Service Setup 


he will be able to close ly coordinate 
the Laboratory's work with technical 





service tor customers 

rhe new setup will provide thor 
oughly experienced personnel ready at 
all times to he Ip refiners on both tech 
nical and commercial problems con 
cermng the use of additives 

logether these groups will devote 
their entire energies tow ird helping 
refiners make the most efficient use of 
Du Pont’s complet line of additives 
for gasoline, diesel fuel, heating oil 
lube oil grease and other products 


Du Pont Metal Deactivator 
has wide range of 
valuable applications 


In addition to gasolines, the list of 
products that can be improved with 
Du Pont Metal Deactivator (DMD) in 
cludes diesel fuels, home heating oils 
kerosines, jet fuels, turbine oils, and 





greases. 

Wherever copper contact is a possi- 
bility, there is danger of contamination 
and gum formation. But in most cases, 
a very small amount of DMD will sup 
ply adequate protection against the 
harmful effects of copper 

To help you take advantage of the 
benefits of Metal Deactivator in many 
different products, Du Pont offers com 
prehensive technical services. And 
these services are geared to your own 
individual needs and manufacturing 
operations. 
















Convenient laboratory help 





The facilities and experience of the 
five Du Pont regional laboratories ar 
an important part of these services 
Che laboratories may be able to help 
you put your whole additives program 








on a more economical basis 





For example because combinations 
of DMD and other Du Pont additives 
often work more efficiently than one 
idditive alone, the Du Pont laboratory 
recommendations can help you achieve 








yvour desired stability with less addi 
tive ... often at a substantially lower 





treating cost. 





Sales Offices: 








CHICAGO 3 8 So. Michiaan Ave 
HOUSTON 2 705 Bank of mmerce Bldg 
LOS ANGELES 17 612 5 Flower St 
NEW YORK 20 270 Ave f the America 
PHILADELPHIA 2 Penn Center Plaza 






OTHER COUNTRIES 
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Color helps you sell, identify, 
add interest to MANY petroleum products 


Color is becoming a bigger factor in ucts, too. Leac lines | e alwavs 
our everyday lives... and in the com been dyed. An any refiners have 
petitive struggle for sales. You see it in used gasoline es to match thei 
the cars on the street, in home deco pumps, station trn nd brar identi 
rating, in sport shirts at the beach heation signs. Nilay use it tor iles 
It's important in petroleum prod promotion | pos nm the rt il 












TO GET the best results with Du Pont additives 
you are always welcome to use the services of 
our conveniently-located regional laboratories ust 


Grease stabilizers to meet 
varying requirements 


To help you save 
on cost of additives... 


As operating speeds and temperatures Du Pont additives are available in car 
are pushed higher, grease stability is load lots 
of increasing importance. With Du Pont Antioxidant No. 22, 
Du Pont “Ortholeum” 300 is highly for example, you can save about 6% by 
effective as a metal deactivator, as well purchasing it in tank car lots. Such a 
as an antioxidant. This quality is espe saving can mean an important profit 
cially important in heavy-duty indus idvantage to you. And we will be glad 
trial greases which come in contact to ship these carload lots in special 
with bearings containing brass. It also tank cars equippe d with steam coils 
provides unusually good resistance ti to facilitate easy unloading 


color deterioration. 

Du Pont phenyl-alpha-naphthyla 
mine gives excellent results in most —— ———— 
non-catalyzed systems. Where operat 1| 
ing conditions are not too severe and 
competitive pricing is important it can 
be used to increase stability at rela 


tively low cost. Rie - | 
| 


Better Things for Better Living | 
. +» through Chemistry 


Petroleum Chemicals 


E.1. DU PONT DE NEMOURS & COMPANY (INC.) Petroleum Chemicals Division * Wilmington 98, Delaware 


RAndolph 6-8630 PITTSBURGH 19 R m 5 a a Bidg ATlant 
CApito! 5 51 SAN FRANCIS( 4 - n 626 Sutte t EX 
MAdison 5-1691 SEATTLE 3 Room 215, 4 A > Ave 


COlumbus 5-2342 TULSA P B 
LOcust 8-3531 
Limited—Petroleum Chemicals 5 Eglinton Ave 
Export Sales—Room 7496 Nemours Bidg 
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Biggest single problem facing oil men today is public 
opinion. That’s what ultimately decides how you earn your 






living. And recent signs of public suspicion threaten to make 






your work—in any part of the industry—tougher than ever 
















before. 


Y O U R To find out how serious the problem is, and how it can 


be solved, Petroleum Week has made a nationwide survey of 





oil men, newspaper editors, and legislators—the men whose 
thinking will largely chart oil’s future course. From a mail 


survey and 48 personal interviews, here is the thinking of these 


Future ee 


WHI Oli Si 
Despite reserves of good will in the public mind, there are 
danger areas of distrust. Unwise actions by oil men are opening 


the door to unwise regulation of oil pp. 28-32 


WHA (CTION 
Integrity and work in the public interest come first. Then 
oil men must make sure their work is understood—by many 


different publics pp. 33-36 


Next Week: 





HOW THE JOB CAN BE DONE 








WHERE OIL STANDS NOW 


Public Has Mixed Feelings About You 


"The public likes the things we do right. And it doesn't 
like the things it thinks we do wrong. Right now, the 
public feels both ways about us.” 

This comment was made last week by an oil independ- 
ent taking part in a nationwide survey by Petroleum Week 
on the current public relations problem of oil men. His 
words largely sum up the big conclusion from the mass of 
opinion and advice offered by oil men and outsiders. The 
situation is this 

Oil men have many friends in the nation. But they 
ilso have a few confirmed critics. And, most important, 
1 large part of the population is sitting on the fence, ready 
to join the critics if oil men make any wrong moves 


What This Means to You 


Petroleum Week's survey shows a growing awareness 
that public opinion touches everyone in the industry. 
It is becoming clearer that the public ultimately decides 
where you may drill for oil, where you may build service 
stations, how much gasoline you may carry in trucks, 
what you may ask your people to do, what prices you may 
charge, and how much money you may earn. Directly o1 
indirectly, the public determines how you make your 
living. And it can make your job tough 

Many of those surveyed say that failure to understand 
these facts is one of the industry’s main public relations 
dangers. As a result, there is new emphasis on these points 

e Public opinion is basically formed by millions of in 
dividual actions taken by all oil men each day. It is true 
that the “big issues” in oil’s public relations often result 
from the actions of large oil companies or of a few oil 
leaders in the headlines. And it is true that oil men must 
devote much effort to explaining these issues to avoid 
harmful restrictions on oil. But if the public has confidence 
in oil men individually, it will have confidence in the 
industry generally. And the inevitable industry contro 


rsies then won't cause too much damage. 

e For this reason, favorable public opinion can really 
only be won by the combined actions of all oil men, both 
in serving the public well, and in letting people know 
ibout it. Public relations departments of oil companies 
ire only a tiny force; they can do little more than try to 
point the way 

e To deal effectively with public opinion, every oil man 

- 





needs to kee p it in min onstantly, and to understand 
where his indust winning or | ng 
Here, as shown vhat people are think 


ing toda‘ 


|. Big Reserves of Good Will 


It would be wrong for oil men to assume they face a 
generally hostile puntic. Despite the black eye the _— 


try got when Presid t | enhowe! toed the na — 
bill in February, the pu howing a surprisingly frien 
ittitude 

[he wave of antagonism generated by the attempted 
donation of oil money to South Dakota’s Sen. Francis Cas« 
has subsided considerably. Over-all, public opinion appar- 
ently = n’t chan much from last fall, when Opin 
Researc Corp. polled the nation for the Oil Indust 
sess nitt At that time, 75% of the public 
had a “favorabl f the industrn P\ 
Feb.17'56,p22 

Some newspapermen close to the public mind doubt 
ther will be lasting ffects from the Cas uproar itself 
Louis Seltzer, editor of the Cleveland Press, reports that 
his paper’s readers “have not | me violently stirred uy 
OVET I nt if 

The Memphis P S t iys its 1 s thought tl 
Case ““donation’ ¥v ndal that ‘hould be investi 
gated th gh But th loes not believe the pub 
lic condem | l Decal of it 

An editorial writer for a Seattle paper says he has “‘n 
impression of pul reaction to recent oil controversie 

Editor John M f f the Detroit Time feels th 
ontribution to S ( harmed the industrv. But. he 
says, “The Am public h 1 pretty short met 
In a few ths tl | have forgotten the incident 


All oil men should also take heart from the store of 


good will they — a up over the years. For example 


the Clevelan highly favorable”’ view of th 
york Stand ot f Oh has been ng on uch project 
smo baten t t m I tion, and scholar hip 
to school t Selt tl cal oil problem 
existent 
l'exa pro I I ig I that most peo] le 
in his state ha i 1 im] n of oil men, both 


The public ultimately decides where you may drill for 
oil... and directly or indirectly, how you make your 
living in any part of the industry. 


ee a 





PETROLEUM 





WEEK 





MAY I, 1956 












tand 


ink 


ce a 
dus 
l gas 
ndly 


pted 
Cast 
)pat- 
nion 
Astry 
iblic 
\ 


oubt 
tself 
that 
1 up 


+ the 


esti 


pub 


1956 

















as employers and as public servants. He doubts the gas 
bill veto has made much of a dent in this impression 

Fleming’s view are seconded by a recent survey of the 
[Texas public made by Humble Oil. A full 88% of those 
polled said the oil industry is better than other industries 
Only 2% said it is worse. Sample comment from a West 
lexan, “In this part of the country, we can always depend 
on the petroleum industry in any kind of emergency.” 

On the West Coast, the San Francisco News passes this 


judgment: “The oil business today is like big power busi 


ness and big banking business. It’s pretty much a carefully 
operated public institution. Oil men have done a good job 
in building their industry, and a good job in_ publi 
relations.” 

A big Chicago paper says that oil’s public relations are 
“not bad—probably a lot better than they used to be.’ 

These comments are typical of many drawn by PETRO 
LEUM WEEK’S survey. One oil company Manage! offers this 
summary: “Superficially, the oil industry’s public relations 
may seem to be in bad condition. But we feel the efforts 
of industry members in the past 10 vears have earned a 
good degree of public understanding.” 


Il. Danger Areas of Distrust 


Despite the general approval of the industry, oil men 
say it won't be worth much if some large pockets of ill will 
and misunderstanding continue to grow. It is in these areas 
that the industry’s major public relations problem lies 

Oil men generally feel they will be on the defensive 

s long as people such as the editors of the Denver Post 
feel that the truth compels them to say, “The industry 
decides what it wants for its own benefit. It then devotes 
its efforts toward trying to force its program on the public 
It puts too much faith in the power of its money to buy 
what it wants by brainwashing the electorate.’ 

Observes a major company vice-president, ““Too man 
people paint the whole industry with a black brush. They 
think oil is a concentration of great wealth and power in 
the hands of a few people. We may be losing millions of 
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dollars in price wars we can’t stop, but our critics say we’re 
doing it to squeeze the dealers. And you know, people 
think we merely have to drill a hole in the ground and 
the money comes pouring out.” 

Frank Porter, president of American Petroleum Institute, 
believes the main reason for the attacks on oil is the very 
iccomplishment for which it deserves the most credit— 
its success. “Outstanding achievement has made us con 
spicuous,” he says. “Just as a high steeple attracts light 
ning, the oil industry attracts the wrath of those who 
resent success—especially the success of the American fre¢ 


enterprise system.” Porter says there is a parallel between 
resentment against oil and the ill feeling against the U. S 
on the part of countries that have received U. S. aid 


Porter makes this appeal to each oil man: “We must 
make sure never to supply our critics with any of the 
ingredients for more of their poisonous potions.” 

But on some important counts, the warning is too lat« 


Gas Bill Fight Leaves Wounds 


Some oil men feel strongly that the outcry over lobby- 
ing for the gas bill will have lasting effects. As one opera 
tor says, “The naked display of oil money gave those who 
ire looking for it a prize piece of ammunition against the 
industry.’ 

During Senate debate on the bill, two reporters were 
talking together. Said one, “This is an awfully complicated 
bill. There are so many arguments on both sides that it’s 
hard to figure out where the truth is.” 

Said the other reporter, “Don’t you read your paper? 
If these oil and gas bovs are for it, it’s no good.”’ 

\bout half of the dozens of oil men and newspapermen 
surveyed by PETROLEUM WEEK view the “Case incident”’ 
is a serious setback to oil. “There is no doubt,” says Whit- 
ney Elias, production general superintendent for Stanolind 
Oil & Gas Co., “that the few days it took to arrange the 
campaign contribution to Sen. Case destroyed years of 
work in building good will for the industry.” 

Reports H. F. Horning, secretary of the Northwest 
Petroleum Assn., a jobber group, “My next door neighbor 
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WHERE OIL STANDS NOW 


feels the oil industry tried to buy some legislation. He 
thinks the oil industry got caught. And he’s glad.” 

An editorial writer for one of the Detroit papers, who 
previously had been “favorably impressed” with the oil 
industry, says, ““Today I harbor a few disbeliefs about the 
industry.” 

Concludes Editor Charles Stork of the Santa Barbara 
Calif.) News-Press, ““The oil industry will be a long time 
overcoming the backwash from the Case issue. You can’t 
expect to go out and ‘public relate’ like the devil for a 
while and expect to overcome it.” 


‘Wealthy Oil Man’ Alienates the Public 


Many oil men are afraid of a continuation of the popu- 
lar resentment against "oil millionaires." As a Texas oil 
field veteran puts it, “It’s a fact that there are a few suc- 
cessful independent oil men who make tremendous for 
tunes and pull stunts that are in bad taste.” 

Jake L. Hamon, now chairman of American Petroleum 
Institute, and the first independent producer to hold that 
position, states the problem this way: ““We must face the 
fact that independent oil producers are damned unpopu 
lar evervwhere in the United States outside of our own 
oil patches. We have a bad habit of liking to show off out 
iirplanes, our houses, our race horses, our fine bulls, and 
our swimming pools 

“IT know that independents are good church and school 
workers, good husbands and fathers, good civic workers, 
good givers to worthy causes, and good Americans. To 
survive in our business, a man’s word must be good. Yet 
despite the fact that we live like peasants compared to 
the wav wealthy people live in some other sections, we are 
regarded as the richest 

“We have got to realize that we are the lousiest public 
possible to be. We have got to start 
winning friends and influencing people.” 

\ West Coast operator adds, “This is a spectacular busi 
ness, with spectacular people in it. We have a handful of 
men who have made their millions overnight. They are 
individualists; they think they have a right to spend their 
money as they please-—and of course they do have that 
right. But some of their antics, when publicized, undo 
much that the industry has done to build public con 
And there’s nothing we can do about it.” 

From an outsider, the San Francisco News, 
imilar appraisal: “In other businesses, a man gets rich 
gradually, and leart he goes along. But if a man drills 
1 successful well, he suddenly gets to be very influential 
And he gets the ch to throw his weight around.” 


relations men it 


} 
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comes a 


“We have fought, bickered, and complained. We have 
invited the whipping that is so generously administered 
to us by the politicians.” 





ADVICE TO PRODUCERS comes from a leader in their ranks, 
Jake L. 


Institute. Says he, ““‘We have got to realize we are the lousiest 


Hamon, now chairman of the American Petroleum 


public relations men it is possible to be.” 


But the problem | r ti 1 this, a rding to a toy 
major company official. “Let’s not forget how mone 
thrown around at m f th conventions,” he sa‘ r 
“and not by the produce! As an exan he mention 
the annual meeting of Am Petrolei Institute in San 
Francisco last fall, attended by what one newspaper calle 
the ‘6,000 oil mil PW—Dec.2’55,p15 


‘Family Squabbles’ Make Public Wonder 


The feeling is widespread that some of oil's worst head- 
aches are being caused by fights within the industry's 
own house. Says L. R. K I ident of 


Leonard Refineri Alt Mich.: “We h fought, bick 
ered, and compl | ut th t f our fellow 
members of the t I ther I nt. We have 
invited the whipping that I ly administered 
to us by the litician \ t] bl thinks we deserve 


that whipping 


A growing public suspicion of oil men's motives is being 
generated today by service-station dealers. Convinced 


that they are being t1 1 unf b ppliers, the dealer 
ire asking for g yment help in all part f the country 
And they ar lling th ppliers nan that the publi 
can’t help overh 

One exampl mong nm nes from the Seattl 
Times: ““We’ve been having a price war here for the last 
few months. The independent station 
charge that this war h | n l lt the majors dump 
ing of surplus stocks. W da letter in which a station 
operator criticized the oil compan for this and for other 
ictions. Several rsol illed up the paper and praised 
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the courage of the letter-writer and of the Seattle Times 
for printing the letter. Many people here seem to feel that 
the majors are exploiting the small operator and making it 
impossible for him to continue in business. Maybe these 
people are all wrong. But it’s a fact that any local reaction 
against the oil companies is based more on their relation- 
ships with the service stations than on anything else.” 

Che situation in Seattle is mild compared with that in 
other price war areas, such as New Jersey. And, as a result, 
there is a growing national concern for the dealer 

The station dealer complaints causing the trouble ar 
summed up this way by John Nerlinger, executive secretar\ 
of National Congress of Petroleum Retailers: ““The dealers 
ire unhappy about price wars, station leases, price discrim 
ination, TBA sales pressure, overbuilding of stations, com 
pany-operated and commission-type stations, and other 
problems. What we need is an industrywide code of ethics.” 

Many of the dealer complaints are echoed by the na 
tion’s jobbers, with a few extra thrown in. Example: “Steal 
ing” of commercial accounts by suppliers. 

The supplying companies contend either that the charges 
ire unfounded or that the conditions are beyond their 
control. But the important public relations fact is that 
the charges continue to be aired, and the public is tuned 
in. Thus, the suppliers are painted with a “monopolvy’ 
brush. And there is recurring talk of divorcing integrated 
companies from marketing operations 


Also, the public is watching oil men trade haymakers 
over the proposed oil conservation law in California. 
Richfield Oil is leading a faction of five California majors 
in support of a proposal for unitization of oil and gas 
properties. Opposed are Union of California and mam 
independents (PW—Apr.20’56,p9). 

Says a prominent California producer, “I think we are 
going to lose a lot of ground with the public before this 
measure reaches the voters in November. The Richfield 
side is accusing the other side of wasting the state’s natural 
resources. The Union side says the measure is a disguised 
effort to swallow up the independent producer and cut 
down production in favor of imports 

“This fight is going to work up until both sides are 
swinging from the hip by election time. The public is 
going to get the wrong impression. And the industry is 
going to be hurt badly.” 


IN CONGRESS, anti-oil legislation has had more chance this 
year than ever before, according to Rep. Frank Ikard (D., Tex.) 
and others in Washington. 
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The open feuding between oil importers and domestic 
producers may reappear on the national stage. This has 
quieted down in recent months, largely because growing 
oil demand has allowed sufficient room for satisfaction on 
both sides 

Says a top executive whose company imports crude, 
“Today imports are a fast-evaporating issue. But for years 
the industry has been hurt by the overeagerness of pro- 
ducers to run to Washington. And the lack of statesman- 
ship of several importers didn’t help. ‘The public got a bad 
impression of both sides.”’ 


Ill. Result: Future Ils Clouded 


Greatest fear voiced in the replies to Petroleum Week's 
survey is that oil activities causing public distrust will lead 
to new government restrictions. A big reason for this is 
that the gas-bill furor is still recent history. With national 
and state elections coming up in the fall, politicians recog 
nize a chance to become heroes to the public by voting 
against oil. 

So far, this situation has not produced much actual 
damage. But few observers are ready to describe oil’s posi- 
tion as solid 


Some Fear Storm in Capital 


It's not too hard to find observers who take an alarmist 

view of the outlook in Washington. Rep. Frank Ikard 
D., Tex.), a member of the powerful House Ways & 

Means Committee (which handles such oil matters as 
imports and the depletion allowance), says the industry 
is on thin ice on Capitol Hill. He feels that anti-oil legis 
lation has had more chance this session, and pro-oil legisla 
tion less chance, than ever before. 

A Democratic senator says, “In addition to that gas-bill 
thing, a small number of oil men have hurt the rest by 
scattering their legitimate campaign contributions outside 
their own states. Oil men have as much right as anyone 
else to help good congressmen get elected. But going across 
state lines is a good way to make lasting enemies on the 
Hill.” 

The senator adds that at one point during the gas bill 
fight, supporters of the bill bred a lot of resentment by 
labeling opposing witnesses as socialist-minded regulators— 
instead of sticking to “consumer interest” arguments. 

Another congressman goes so far as to say, “If someone 
were to bring a bill to nationalize the whole oil industry 
onto the floor of the House, you’d be surprised how many 
votes it would get. Things are that bad.” 


Some See Congress Skies Clearing 


In surprising disagreement with those who think oil is in 
trouble with Congress is a long-time critic of the industry 
—columnist Thomas L. Stokes. A writer for the United 
Features Syndicate, he editorialized heavily against the 
Harris-Fulbright gas bill. Oil men in Washington think 
that he and columnists Drew Pearson and Doris Fleeson 
had much to do with the veto of the bill. 

Says Stokes, “The fact that the bill passed Congress, 
despite its regional character, shows that the industry car- 
ries a lot of weight in Congress.”” He doubts that the Case 
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WHERE OIL STANDS NOW 


issue or the veto will have any lasting effect on proposed 
oil legislation 


The trend of events in the Capital is beginning to lift 
some of the oil pessimism. The climate is even becoming 
favorable for passage of a new gas bill. 

First, oil men are remembering that President Ejisen- 
hower approved this year’s bill “in principle,” even though 
his veto condemned the “arrogant” actions behind the 
bill 

In recent weeks there has been growing talk of a com 
promise gas bill that would remove the threat of cost-typ« 
regulation of gas producers—while at the same time satis 
fying the gas distributor faction. Last month Chairman 
Jerome Kuykendall of the Federal Power Commission pet 
sonally urged such a compromise 

More important to oil men from a public relations stand 
point is the fact that a lot of people didn’t like the gas bill 
veto in February. The cry of “political expediency” was 
raised in many parts of the country. PETROLEUM WEEK'S 
spot survey of newspapers, for example, shows that the veto 
was opposed by editors in Chicago, Seattle, and Detroit, 
is well as Houston and Dallas. These and other sources 
feel that the alleged lobbying malpractices should not have 
“blinded” President Eisenhower to the merits of the bill 

Also important is the fact that many who approved the 
veto did so only because they agreed with the President 
that a “lobby-tainted” law would not be good for the 
country. They approved the bill itself. In this group were 
editors in Minneapolis, Detroit, and San Francisco 

Che evidence all seems to point to public approval of a 


ny TOINISE gas bill 


Various proposals to reduce the percentage depletion 
from 27!/2°/, to 15°/, are still a threat. But they appar- 
ently lack the support needed to get out of committee. 

But that won't be the end of the depletion struggl 
Says one oil operator, “There will always be people who 
don't understand depletion. We will have to fight this 
battle forever 


Ihe Case incident opened the door to new attacks this 
vear. These were combined with sniping at depletion from 
within the industry (some jobbers, for example, charge that 
integrated companies use profits from depletion to sub 

marketing operations 

It has become almost a habit for those who want to hit 
it integrated companies to work over percentage depletion 
With a continued general lack of understanding of the 
role it plavs in enco ng a safe level of oil exploration 


Oil might possibly be burned again on the lobbying 
issue. The Senate Lobbying Committee is making a new 
investigation of the gas bill fight. The chief damage her 
could result from a headline-rehash of earlier development 
But no sensational charges against oil are expected 

An earlier study, made by a committee under Sen 
Walter George (D., Ga.), shows there was no attempt 
to bribe in the offer of $2,500 to Senator Case. (The com 
mittee did question the judgment of the two attorne 
representing Superior Oil Co.—John Neff and Elmer Pat 
man. But the company itself was cleared of blame 

The new study group, headed by Sen. John McClellan 

D., Ark), is expected to shy away from sensationalism 


The fact that there has been no mass anti-oil move- 
ment in Congress is heartening to oil men. 


Measures to change the oil tax laws have little chance 
of passing. Antitrust laws probably will see little chang 
And various proposals that would favor one segment of th 
industry over another and lead to new disputes (such as a 
move for imports restrictions ) appear headed for the shelf 

But the industry still faces investigations of its market 
ing and conservation ] tices and other potential threat 
to its good name. And oil men need to keep their guard up 

As an East Coast official “There never can be 
letdown in Washingt gainst those who misrepresent 
the facts.” 


Local Conditions Bear Watching 


Across the country, on both state and city levels, oil 
men will continue to face a barrage of restrictive pro- 


posals. They will run into new trouble yg and water 
pollution control, refinery tax¢ everance taxes, tank-truck 
load limits, station zoning, and dozens of other problem 

They will have tl lificult job of avoiding ill will aft 

fires and accidents 


But a bright spot is that many of oil's critics are not 
merely out to "get" the industry. For example, a clos: 


observer of th ¢ tori igh” gasoline pric n 
Michigan think ublic ignorance w n important cause 
He explain “There v ofte! icere motivation behind 
the frequent question, ‘Why are gasoline prices higher 
here than in Ohio or Indiana?’ And the question was asked 
9% of the time bv tl } L v little about the oil 
industry 

lo this problen top officer of a Midwest major add 
in even more difficult He observes that the oil ind 
try has spent a lot of tn mvincing people of how de 
pendent they are o1 products. And he asks, ““How cat 
vou expect freedor f itions when the public is con 
vinced that thei \ lepend on watching 
closely?” 


“People here have not become violently 
stirred up over recent oil incidents.” 


Louis SELTZER. ‘ d Pr 
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WHAT ACTION IS NEEDED 





Integrity is the only answer to the oil industry's public 
relations problems, say dozens of oil men surveyed by 
Petroleum Week. Expressed in a motto for future action, 
their statements would come down to something like this: 

"Live right—and then let people know about it.” 

There is an industrywide conviction today that all other 
activities of oil men are merely blocks built on_ this 
foundation. 

“Everything we do,” says Dr. W. J. McGill, Indiana 
Standard’s public relations chief, “has to be done with the 
public interest clearly in mind. And that’s true whether 
you're a major, producer, refiner, distributor, transporter, 
or an individual.” 

Adds a spokesman for California Standard, “The industry 
is on trial because many people think it abused its power! 
by lobbying in Washington. But the problem runs a lot 
deeper than that. At any time, we feel, a company, in th 
public mind, can appear too big and too powerful. People 
don’t object to bigness as such, because they see the ad 
vantages of good products and service, and the gains 
through research. But the public always fears the potential 
ability of a big company to abuse its power. The only way a 
company can quiet this fear is to demonstrate over and 
over again that the corporation is human, and is acting 
within the bounds of good community behavior 

One of California Standard’s smaller competitors, Bert 
DeVere, of Pathfinder Petroleum Co., agrees. Says he, 
“You can’t talk people into things, in Washington or in 
your own job. You're judged by what you do. Only if 
you're not taking advantage of others will they listen to 
you without prejudice.” 

A suggestion that all oil men take the “‘lifeboat test 
is made by the top public relations officer of an eastern 
major. He explains, “In this test you are rowed out to sea 
so far that you can’t swim back. Then you answer thx 
question, ‘Why, from the point of view of the people back 
home, should we bring you back?’ Maybe you were cot 
tributing something that was needed. Maybe the peopl 
on shore would be better off without you. The test can 
apply to a whole company, as well as to the individual 
manager. And you'd better have some good answers.”’ 

Franklyn Waltman, public relations director for Sun 
Oil Co., urges this course of action: “First, each company 
should examine its conscience to determine whether any 
of its policies break the standards of decent behavior. ‘This 
should not necessarily be in the light of what others are 
doing, or what has been acceptable. But it should be in th 
light of what is ethically right and what can withstand the 
heat of pitiless publicity. 

“Second, any activities that contravene these standards 
should be promptly corrected.”’ 

“Finally, each company should then assume its full 
public relations responsibilities to let its various publics 
know the company better.”’ 
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ETHICAL OPERATIONS are a must, says Franklyn Waltman, 
public relations director for Sun Oil Co. His advice: ‘Each 


company should examine its conscience to determine whether 


any of its policies break the standards of decent behavior.” 


Several companies stress that being a "good citizen" 
isn't the same as winning friendship at all costs. One oil 
executive makes this point: “Our objective is to make 
money—not friends. We could win a lot more friends 
imong Our customers and the public if we gave away out 
products. But our stockholders wouldn’t be friendly, and 
we wouldn’t be in business.” 

Ihe same point is expressed another way by C. H 
Wright, board chairman of Sunray Mid-Continent Oil Co 
“We're going about our business in our regular way,” 
Wright says. ““We’re conducting ourselves in a way that 
we think would please our shareholders, employees, and 
the public. We don't try to tell other oil companies how 
to run their business, and we can’t solve all the problems 
for the entire industry. We try to sell our company to the 
public for what we really are.” 


|. Oil Facts Must Be Told 


Oil men underscore the need to broadcast the good 
things they do to break the ingrained public habit of 
taking oil for granted. “Rain falls without intervention 
by man,” observes an East Coast manager, “and some 
times it seems the public thinks gasoline comes out of a 
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nozzle the same way. We will have to explain the troubles 
in drilling, transportation, and other fields, or we'll get no 
credit for serving the public well.” 

A California producer concurs: “The public relations 
value of good production practices is nearly lost because 
the really good installations are nearly invisible. People 
drive past dozens of these modern wells and don’t even 
know they there. But people sure can see the old 
fashioned wooden rigs and the oil sumps. A lot of oil men 
think they have done a good job and ought to get credit 
for it. But they'll get nothing unless the public knows 
about it.” 

l'exas’ Rep. Ikard, in Washington, thinks such an analy 
sis pinpoints the reason for a good deal of the hostility 
that greets oil in the capital. He thinks the oil and gas 
industry “has the public interest at heart as much as any 
other industry, but has failed to sell the public on oil’s 
contributions to the nation’s health and welfare.” 


Who Should Do the Talking 


There is no factor in oil's public relations being stressed 
more heavily than the need for every oil man to speak out. 
\ nationwide call is sounded by API Chairman Jake 
Hamon this way 

“Get into some of the associations that do work on our 
problems, and make your voice felt. And when I say we 
need unity in our industry, I am deadly serious about it. 
We need the help of the producer in Texas, the refiner 
in Michigan and Wisconsin, the jobber in New England, 
the pipeliner in Missouri, and the station owner in Oregon. 

“Don't stay out of any organization because it has major 
oil company men. Meet them, talk to them, join them, 
ind work with them. 

“All oil men need to get in and help out the poor 
Georges we have been letting do our job. Sure it will cut 
into your fishing and golf. But if you will give your help, 
we can lick any of our problems.” 


What to Talk About 


Oil men can tick off with no difficulty a long list of 
subjects on which the public needs to be told facts. A 
Midwest major boils down the list to “all the problems 
of running an oil business." These would include many 
of the issues that have cropped up in state and national 
legislative halls. PETROLEUM WEEK’s survey shows that the 
following matters are getting special attention: 


are 


Natural gas controls. One Texan says, “The public in 
the eastern part of the country never did get a full break 
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EXPLAINING OIL TAXES 


has a higher priority than ever, 
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other commodities. Our job is to tell our story to the rest 
of the public, who are not so prejudiced.” 

A leader in the drilling contracting industry adds, “The 
first 10,000-ft. well was drilled less than 25 years ago. Now 
we ae drilling them five miles deep. This progress could 
not have been made under an economy of restrictions. The 
public in tiie nonproducing states should be made to real 
ize this.” 


Prices. A manager for a midwestern company speaks for 


many others in saying, “It is necessary to convince cus- 
tomers that oil prices are fairly atrived at. When price 
increases come along, people should realize they are spe- 
cifically due to higher costs, not a desire to gouge the 
public.” 

The price issue may soon be in the ceuter of the stage, 
since support is growing for a general crude price boost 
If an increase comes without corresponding increases for 
products, the margins of many independent refiners and 
marketers will be squeezed. A big-company official ob 
serves, ““Those people will have real trouble passing along 
higher crude costs.” 

And a Texas producer nails down the problem: “There's 
no question oil field costs justify a greater return on crude. 
But the public has to be convinced a price increase is 
necessary.” 


Economics—Misunderstanding of prices is only one part 
of the broad public ignorance of how the total oil economy 
works, oil men say. 

A Southwest independent refiner comments, “The public 
hasn’t the faintest idea how much it costs to maintain a 
refinery or bring in a well. They don’t realize how much 
money the industry needs for research to make better 
products. They just don’t know what it costs to run the 
oil business. Unless we tell them, they'll keep raising their 
eyebrows at oil profits.” 


Bigness. Some major company men feel that the great 
size of their corporations can be an asset instead of a 
monopoly target. “We need to show people,” says Indiana 
Standard’s McGill, “that big operations, in the public 
interest, provide many benefits that can’t be had other 
wise. Some big businesses do fairly well at this job. In th 
A&P case, the average man and woman was sold on the 
company’s methods. There was no popular clamor against 
chain stores.” 


Public service. In line with their conviction that “good 
works” mean little to the public if they are hidden, oil 
men now think they should publicize more than before 
such programs as grants to schools and charities, scholar- 
ships, safety campaigns, and improved appearance of oil 
facilities. 


What Not to Talk About 


Oil men are almost universally agreed they should not 
jump into free-swinging debates on controversial issues. 
Many feel that they must take a stand, rather than hide 
behind a door of official silence. But they believe this 
stand should be limited to a presentation of facts. 

Says Robert Collacott, director of public relations for 
Standard of Ohio, “‘A clear statement on issues involving 
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many varying issues is not dirty linen—but the deliberate 
uring of individual grievances is.” 

Adds Board Chairman C. H. Wright, of Sunray Mid 
Continent, “I don’t think it’s wise to go around making 
loose talk about controversial issues or any other issues 
If you’re a wildcat organization, you make wildcat talk 
But if you’re a sound organization, you make sound talk.” 

A big-company director puts it more bluntly, “All you 
get by banging your head onto controversies is another 
he idache “ei 


Not one company contacted by Petroleum Week thinks 
it should make a public answer to lobbying accusations 
made during the gas bill fight. “It does no good,” runs a 
sample comment, “to proclaim publicly that the other guy 
may be trying to pull a fast one, but you’re not. It’s like 
saying, ‘I’ll bet $100 I won’t gyp you.’ Nothing can be 
gained by castigating other members of what the public 
thinks is your own family.” 

\ major expresses a general industry view by saying, 
“This company hasn’t been accused of anything. W<« 
haven’t anything to hide. But if we start proclaiming our 
innocence, people will start wondering.” 


The companies think they should confine their com- 
ments 2n gas legislation to statements of company posi- 
tion, but that they shouldn't be afraid to speak out. 

The consensus, voiced by Sunray Mid-Continent’s 
Wright: “I haven't noticed that the industry has been 
bridled in its comments about the veto or any other issues. 
My own attitude is this: If you can’t say something con 
structive, if you can’t introduce some new information, 
why alienate any of the parties involved by making loose 
talk? You just hurt yourself and the industry. 

“TI felt after the gas bill veto that there wasn’t much 
to talk about. The President went into office pledged to 
try to help eliminate some forms of bureaucracy. When 
he vetoed the bill he said these were only certain parts of 
it he didn’t like. I’m sure he means that. And I see no 
point in antagonizing him about it now.” 

Some other oil men who share this feeling think the 
industry should be wary of “fighting” the gas bill defeat, 
it least until Congress takes up the issue again 


Il. Who Needs to Be Told 


Oil men are realizing more clearly than before the 
need to deliver the package of industry information to 
many publics. Heading the list of non-oil groups are 
farmers, labor union members, teachers, editors, clergy, 
and small businessmen of all kinds. 

One oil manager observes, “You can’t point out the 
same facts to everybody. You have to deal separately with 
each group, and show how your operations are in the 
interests of each.” 

On this score, a Democrat senator in Washington 
speaks out: “Probably the biggest long-range mistake the 
oil industry has made has been to ignore the intellectual. 
Some oil men have been contemptuous of him. It’s true 
that the college professor doesn’t swing many votes or buy 
much oil. But he has a tremendous long-range influence 
on public opinion. Think back to your own college days 
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ind how much influ vour economics prof has had on 
your thinking 

Oil men in producing areas of the country are calling 
for wider recognitio1 geographical trouble spots. In 
lulsa, Stanolind’s production general superintendent, 
Whitney Elia “The people in the East have had 
only one side, and the big worr Talking to people in 
the Southwest is | the Cabots talking to the Cabots 
What we need the Cabots talking to the Smiths.” <A 
frequent comment in PetROLEUM WeEEk’s survey was that 
fact-telling campaigns should concentrate on northern and 
eastern state 


One company plans to reach “the lower income level 
vith highly simplified explanations of oil economics.” Pre OVERLOOKED TOO LONG, say many oil companies, is one 
vusly th 7 h) “not particularly catered to lower of the most influential publics of all—the companies’ own 


me groups employees 


Employees Get New Attention 


Many oil companies are now saying they have neg- 
lected one of the most influential groups of all—their ompa 
own employees. salt oh 
“How many nies,” asks L. R. Kamperman, Leon- f th 
ird Refineric president, “keep their own people in 
vn industry, so that thev can give As a result of such views, many companies now see 
fom outsiders? If our own public relations as the job of every employee, not eamrey 


rmed, we might not find ourselves of one department. M 


tuations we do. Lack of in 


ome of th 


ition can re harm than too much.’ 


Oil companies are realizing this: Not only will an in- 
formed employee become a spokesman for oil, but if he 
is happy in his job he will be an even better good-will 
ambassador. “A happy employee,” Kamperman contends, 
“is a compan best public relations tool.” 

Chis thinkin borne out by a survey American Tel 

raph & ‘Telephon o. made among more than 1,000 of 
its employees. The key finding: What an employee says 
bout his company off the job is based more on his attituds 
toward his job than on any amount of company informa 
tion he gets. Another finding is that the popular opinion 


of a company Is § itly affected by what employees Say 
ibout the company in talking to outsiders 


New emphasis is being placed on the need for em- 
ployees to be pleasant and sincere. Sample advice from 
one manager takes this approach: “Your people must try to 
win a welcome, whatever they are doing. It’s possible to This is mpeniry important in handling complaints, 
have an efficient worker who is so sulky you'd rather do the many oil 1 \notl G ral Petroleum man, 
job yourself. You n't be arrogant, or rub inferiority com Southern D S t A. W. Titus. puts it thi 
plexes the wro1 iy. And you can’t say one thing and way: “We h nts. 1 llv fi 


“The oil industry should do some soul-searching . 
that the station dealer or jobber who works diligently 
reasonably expect to make a profit.” 

Ori Friis. N 
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people who have had oil sprayed on their hou 

laundry, or children. They're usually madder than wet 
hens, and I don’t blame them. I usually try to find ni 
humor in the situation, and let them know | want to be 


fair, and they cool off pretty quick.” 


Finally, the companies are seeing the need to make man- 
agers all down the line “public relations conscious’ in 
every decision. “A lot of people are yelling about how top 
management ought to act,” says a major’s vice-president 
“But don’t forget a lot of decisions are made by field man 
igement living with day-to-day problems. The real job is 
to get all management thinking about public reactions. And 
you can’t delegate this to the public relations department 


Station Dealers Still Hold Out 


Most oil companies see the service-station dealer as a 
key man in oil's public relations. He sees the public more 
than any other oil man. The companies want him to speak 
kindly of oil while filling the motorist's tank. But they have 
a high wall of bitterness to knock down first. 


“Our employee house is cleaner than our dealer h 
says a major company official. 

This is an understatement to Northwest Petroleum 
Assn.’s H. F. Horning, who says flatly, ““The station oper 
itors are convincing the public that dirty pool being 


plaved. We're getting public relations all right bad pt bl 
relations.” 


Oil companies are making some progress in 
dealer complaints page 3] Several major r¢ ining 
toward a suggestion by John Nerlinger, of the National 
Congress of Petroleum Retailers: “Oil compat hould 
set up separate dealer-relations department Ther 
crving need for open discussion of controversi att 
And most suppliers are taking a second look at 
such as that offered by Otis Ellis, general cout f the 
National Oil Jobbers Council. Savs Ellis, “The industry 
should do some soul-searching that will allow a marketing 
middle-ground—where the suppliers can mal 
the station dealer or jobber who works diligent] 


reasonably expect to make a profit 


But the problem won't be solved soon. Many of the 
issues causing dealer unrest stem from the very fierceness 
of oil competition. lor example, suppliers are still waiting 


for someone to explain how to stop gasoline price wars, 
big target of dealer attacks. The suppliers lose millions of 
dollars on the price fights each vear, and thus have a real 


stake in preventing them 
Eliminating many of the alleged “bad” practices wo 


require outside control by government. And few oil men 
ire going to ask for that 

A large independent marketer says, “It’s surprising that 
more companies don’t realize that the basic problem i 
that a dealer doesn’t make enough money. They can’t 
escape trouble if they expect a man to work 60 to 70 hour 


a week in order to make a living wage or a little better. Yet 
thev sav they’re worried about the class of dealer they 
ittract. ‘They're going to have dealer relations problems 
until they change this system.” 

I'o complete the circle, suppliers say they have tried 
giving dealers more margin. But they point out that some 
dealers always trv to gain gallonage by giving away part of 
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THE STATION DEALER is ‘now in the spotlight as a key 


man in oil’s public relations. Companies want the dealer to 


speak kindly of oil. But they have a high wall of bitterness to 


knock down first. 


th idded margin Then other dealers have to meet th 
hole structure tumbles. 

It I oullook is for continuing attention to dealet 
itions, with marked improvement still mainly a hops 


Supplier relations — their jobbers are causing fewer 
sleepless nights. Ma ting oil’s 


jobbers are active in promot 


cause. ‘This doesn’t mean they are happy about commercial 
nt “stealing.” And it doesn’t mean they like man 
tl ume marketing conditions that stir the dealer ran} 
But with oil demand rising steadily, most jobbers at how 
ng black ink on their books. And manv should be respon 
to new requests for aid in telling oil’s ston pecially 
f these ar ompanied by an open-door policy in sup 
ler oth 
\s independent oil men of influence in their home citi 
the country’s 15,000 jobbers often are highly effective 
Okesmen for free competition in the industn 
Phis i en more true of the thousands of independent 
in th | field country, the men who find most of th 
l. J ers in the oil public opinion struggle feel 
that men who have done so much to make the industr 
t will work hard to keep it that wav—if they und 
tand the problem and what action is needed 


How the Job Can Be Done 


Oil n have done only part of the work when the 
hea bese down their oublic relations problem, and 
the principles involved in solving it. 

(here remains the big job of actually telling peopl 

ut oi] 


(NEXT WEEK the conclusion of this Special Report 


1 


will show how the work of every oil man fits into a changing 


oncept of the public relations department. There will b« 
| progress report on “industrvwide action,” such as that 
being taken by oil men through the Oil Industry Informa 
tion Committee. And there will be a preview of some nev 


plans for even “atx ways to reach the public. 
REPRINTS of th complete Special Report will bi 


] ] 
lable soon. 
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HEOCTANE 


GASOLINE 


CUT-RATE GASOLINE PRICES and depressed dealer margins may be on the way out in some troubled marke ting areas because... 


Fair Trade Laws May Curb Price Wars 


Esso Standard Oil Co. may have 
set in motion an effective method of 
quieting troubled gasoline markets 
when it reinstituted fair trading in 
New Jersey last week. But the action's 


effectiveness depends on whether 
other majors—who are "studying the 
situation’ —follow along. 

Esso brought back fair trading in 
New Jersey after a five-year lapse that 
was marked by frequent, almost con 
tinuous retail price wars. Under New 
Jersey's Fair Trade Act, the company 
took two action It established a 
minimum price on the retail sale of 
its gasoline 19.94 for regular, and 
22.9¢ for premium, ex 6¢ state and 
federal taxes); and it raised the tank 
wagon posting 1|.4¢-a-gal 

Most majors’ stations in New Jersey 
were charging 17.9¢ a gal. for regular 
just before the Esso fair-trade move. 
Some were selling regular for as littl 
as 15.94 a gal. (ex tax 

Esso dropped fair trading in New 
Jersey in 1951 after the U. S. Supreme 
Court ruled that the state’s laws 
bound only those retailers who signed 
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fair-trade agreements with supp 
In 1952, however, Congress passed th 
McGuire Fair Trade Act, which 

| 


that state fair-trade laws also apply 
“nonsigning”’ retailers 


Esso says that it is bringing back 
fair trading now because the Jersey 
price wars had done much injury to 
the Esso brand name and to Esso 
dealers. In explaining the move, 
company official says, “some deal 
have sold our product at unjustifiabh 
low prices to the detriment of most 
Esso dealers, by forcing them to sell 
Esso products at prices which do n 
provide them a reasonable return 
Continuance of this practice can ca 
injury to the Esso name and the go 
will to that name by the motori 
public.” 


But some observers say that the 
move was made to avoid regulation 
of marketing by the New Jersey State 
Legislature. Attempts to fix retail 
price of gasoline have been kicking 
around in the state senate for 
time (PW—Feb.17’56,p31). But op 


the bull 


New Jet 
l till being 
nate PW 
new bill would 
termine th 
yn bu 11h 
dded to the 
tablish a retail 
under th 
liable to 


lf most other majors don't raise their 
New Jersey retail prices to fair-trade 
levels, Esso's move could go down the 
drain as just ''a noble experiment.” 
Che tw r-th ent pri pread bi 
tw I | tat I 1 th stations 


if I t t at fair-trade, if 
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it remains over an extended period, 
could account for a sizable decrease in 
gallonage at Esso stations. If this hap- 
pens, the company may be forced to 
abandon its new pricing policy, leaving 
the door open to renewed Jersey price 
cutting 


Six majors have taken a step in 
Esso's direction—they've raised tank 
wagon prices. But one of them, Shell 
Oil Co., says it won't go along with 
gasoline fair trading in New Jersey. 

Besides Shell, The Texas Co., Sun 
Oil Co., Atlantic Refining Co., Gulf 
Oil Corp., and Cities Service Oil Co 
have all matched Esso’s 1.4¢-a-gal. 
tank wagon price hike. But for now, 
that’s as far as they'll go. They say 
that they want to “watch further de 
velopments.” 

However, J. G. Jordan, Shell’s mar 
keting vice-president, says that “it has 
been our experience that fair-trading 
our products has neither aided out 
dealers nor alleviated price wars. In- 
stead, it has placed our dealers at the 
mercy of price raids by their competi 
tors . who sold at lower prices 
Accordingly, we have discontinued 
fair-trading our products.” 


New Jersey could be a proving 
ground for fair-trade laws as a weap- 
on against gasoline price wars. Many 
states have fair-trade laws similar to 
the New Jersey statute. Some state 
courts have ruled their fair-trade laws 
unconstitutional when applied to 
‘“nonsigning” retailers, but there are 
17 states besides New Jersey in which 
fair-trade laws now bind all retailers 
And several of them have been plagued 
by price wars. The states are: Califor 
nia, Connecticut, Delaware, Illinois, 
Louisiana, Marvland, Massachusetts, 
Minnesota, Mississippi, New York, 
North Carolina, Oregon, Pennsylvania, 
South Dakota, Tennessee, Washing 
ton, and Wisconsin, 

The fair trade laws of ten of these 
states empowe! suppliers to set the 
absolute retail price; in the others, 
suppliers can set only the minimum 
retail price 


” Happier retailers and quieter gaso- 
line markets could have a great effect 
on the industry. Fewer government 
investigations would be one result. 

The marketing segment of the in 
dustry has become the stamping 
ground of many government investi 
gating groups. Disgruntled dealers, 
many from price-war areas, have pro 
vided probers with ammunition fot 
periodic demands of divorcement of 
marketing from the rest of oil. 

One of the more active agencies in 
oil industry probes, however, the Sen 
ate Small Business Committee, has 
called the Esso fair-trade decision a 
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Effective May 4, 1956 
the name of 
Tide Water Associated Oil Company 


has been changed to 


TIDEWATER OIL COMPANY 


Principal Offices 


SAN FRANCISCO e HOUSTON © TULSA + NEW YORK 





AND FILTER-SEPARATOR 


had 


Removes DIRT and 


100% 
of WATER 


From 

4 Jet Fuels 
q Gasoline 
q Fuel Oils 


4 Solvents 


Dirt is removed by filtration. 
All water is removed by pat- 
ented coalescing medium and 
automatically ejected to drain. 
Continuous operation for flow 
rates to 600 g.p.m. A.S.M.E. 
construction. Tested and meets 
requirements of MIL-S-254 as 
modifiea, and MIL-F-8508. 
Write for specifications. 


Write for Bulletin 842 
| ticjle). 7. Me) 2 i leds ta uie be BOSTON 


bet alien cle) CLEVELAND DALLAS KANSAS CITY 
LOS ANGELES NEW YORK 





BOWSER, INC., 1386 E. CREIGHTON, FORT WAYNE, INDIANA 
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turn out to be 

ir preventive, deal 

happier lot. And 

feel that happier dealers 
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oncermed 


The reaction of New Jersey dealers 
to the Esso fair-trade step is one of 
enthusiastic approval. 

Charles Ral lent of the New 

I line Retailers Assn., 


(i 


which 
) ce ilers, 
sant surprise; 
1 trying to get 
Louis Bruno, 


troleum Busines 


What’s New 


Jobbers To Seek 


Commercial Ground Rules 


The Pennsylvania Petroleum Assn. 
will ask major oil companies to set up 
some kind of ground rules for han- 
dling commercial accounts. Ihe jobber 

ciation wil to limit 

1 gal. off con 


] 
upplier 


on accounts 
th. And it will 
jobber mar 
more 


iverage 


narketing 

now run 
rardless of 

ivs that 

g the job 

t as well as 

“If we let this 
mitt member 
mg before we ar 


ther part of ou 
busin reed from 


OmMmMmc! 


IOMA Quits NOJC 


The Independent Oil Men's Assn. 
of New England won't be represented 
at the National Oil Jobbers Council 
meeting in Atlanta next week. IOMA 
has dropped its membership in NOJC 
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Men’s Assn., another dealer 


savs that “this will break th 
price wars. We're thrilled t 
PBMA only last month spon 
ill-fated “strike” of 1,000 
tion operators im protest agai 
margins (PW Apr.6’56,p12 

Other Jersey dealers’ comm 
the fair-trade move range fr 
wonderful” to “now we 
stop concentrating on 
stressing service.” 

[he National Cong 
Retailers, 
more reserved in its comment. NCPR 
executive secretary John W. N 


leum howevel 


told PETROLEUM WEEK last 
I'sso’s fair trading “apps 
step in the right directio 
iction will at least have th 
bringing depressed New J 

up to close to the national 
which is a 


Nerlinget 


shade 01 


IN MARKETING 


because of "high dues.” Don 
Sullivan, IOMA executi 
has informed NOJC that hi 
tion could pay no more than 
of the present NOJC du 
nent. Sullivan says that NOJ¢ 
hedule is “not suited 
tructure of TOMA, which 
derantly a fuel oil group. It 
tical to bill our membershiy 
in attempt to re ilize a lar 


A "whiskbroom once-over''—the 
latest word in service station servic 
—will be offered motorists at Esso 
Standard Oil Co. stations. I! 
on the « ton 
ind back seats, not on his per 
savs that it tested the nev 
Raleigh, N. C. last fall. O 
who tried it reports that hi 
ifter an initial reluctance 
cepted whiskbrooming a 
routine. And th 
that his profits “zoomed 
gan whiskbrooming 


OvVCI 1S done 


SCTVICC 


The Empire State Petroleum Assn. 
a jobber group, is opposing the Roose- 
velt and Patman bills to change anti- 
trust laws. ESPA says that the R 
velt bill—which would 


broader grounds for antit 


ild encourage 
between sup 
istomers.’ 
Patman Bill 
v “good faith” 
in price di 


| bi group 


Deep Rock Oil Co., marketing sub- 
sidiary of Kerr-McGee Oil Industries, 
Inc., is being absorbed by the parent 
company. Kerr-McG ll, however, 

; +} 1) R i ] 


tal 


Oijl-heat New 
York City metropolitan area is forg- 
| Heat With © 

1} - 


promotion in the 


ing ahead. | B 
N \ t 


Socony Mobil Oil Co. is building a 
3.3-million gal. terminal-bulk plant at 
Richmond, Va. |! plant will | 

t t te M lgas, M 
K d M | 


February fuel oil consumption in 
the nation's electric power plants de- 
creased in comparison with February, 
1955, while gas and coal both made 
gains. N | | | P wer Commi 
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APPLICATION: Hewitt-Robins Rotary Drilling Hose 
cuts operating costs by combining the strength of steel 
with the long life of rubber flexibility. Although lighter, it 
is tough and strong to take the continuous impact of 
highly abrasive drilling muds under extreme pressure and 
flexible enough to meet the stress of constant bending. 
CONSTRUCTION: Hewitt-Robins hose is manufactured 
to take care of every drilling service from moderate to the 
} 


highest pressures encountered. 


TUBE is a neoprene-base compound well able to meet all 
current operating conditions. 

PRIMARY CARCASS has multiple plies of premium 
quality, high tensile fabric, frictioned with the finest 
quality rubber 

SECONDARY CARCASS is reinforced with high 
tensile, airplane cable wire embedded in thick cushions 
of rubber 

COVER is a neoprene-base synthetic compound that 
staunchly resists oil, sun-checking, cutting, abrasion and 
extremes of temperature (it also has a longitudinal yellow 
stripe for ease of alignment). 


COUPLINGS are the famous Hewitt-Robins Stratoline 


ry 
ype 


OTHER HEWITT-ROBINS DRILLING RIG HOSES 


HEWITT-ROBINS ROTARY DRILLING FLEXIBLE 
VIBRATOR HOSE: For hook-up between slush pump and 
stand pipe—cable-wire reinforced to withstand vibration. 


HEWITT-ROBINS BLOWOUT PREVENTER HOSE: For use 
with all pressure operated blowout preventer units—wire 
braid reinforced. 

HEWITT-ROBINS SLIM HOLE ROTARY HOSE: For 
portable shallow well drilling rigs and core drill service— 
wire braided and rayon fabric reinforced 


HEWITT-ROBINS 


EXECUTIVE OFFICES @ STAMFORD, CONN. 


INDUSTRIAL HOSE - CONVEYOR BELTING » CONVEYOR MACHINERY + VIBRATING CONVEYORS + VIBRATING SCREENS - DESIGN, MANUFACTUR ., 
ENGINEERING AND ERECTION OF COMPLETE BULK MATERIALS HANDLING SYSTEMS + “GLIDE RIDE" THE NEW MOVING SIDEWALK 
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WHY ESSO STANDARD 


OIL COMPANY 


WILL SOON MARKET 


THREE GRADES 


OF GASOLINE... 



































AVINGS OF MILLIONS of dollars for the 

American motorist are possible through a three- 
grade system of marketing gasoline. On June 20, our 
company will begin marketing three brands of gaso- 
line — Esso at “regular” price, Esso Extra the pre- 
mium grade, and now new Golden Esso Extra, a 
still higher quality fuel for automobiles with high- 
compression engines. This new power fuel should 
be available to 75 per cent of our company’s cus- 
tomers by mid-August. 

In announcing the higher quality motor fuel, our 
company moved about four years ahead of schedule. 
The new gasoline contains power-producing ele- 
ments of an advanced motor fuel that was originally 
scheduled for production by Esso in 1960. 

Motorists are demanding cars with better per- 
formance, and to deliver performance most effi- 
ciently, automobile manufacturers have increased 
compression ratios. These higher ratios demand a 
higher grade of fuel. Our new gasoline is designed 
to meet that need. 

Traditionally, the petroleum industry has mar- 
keted two grades of gasoline — regular and premium. 
Recently, however, an acute problem arose from the 
increasingly greater percentage of new cars which 
are not satisfied by existing premium gasolines. 

We decided that merely increasing the octane rat- 
ing of the current premium grade would be uneco- 
nomical to the millions of motorists whose automo- 
biles cannot take full advantage of a higher grade 
of fuel. 


ESSO 


STANDARD 


















































Obviously, if only two grades — regular and a new 
higher quality premium fuel — were marketed, many 
motorists would be caught in the middle. The 
“quality spread”’ between the two motor fuels would 
be far too wide. 

Both the motorist and the oil industry save when 
the proper fuel is used. in an automobile engine. The 
three grades system will accommodate all cars, new 
and old, and save many motoring dollars. 

The current regular and premium grades of gaso- 
line are doing an outstanding job for a large per- 
centage of the motoring public and will continue to 
do so for some years to come. Since higher quality 
fuel must be made by new processes that are more 
costly, Esso Standard feels it would be unfair to 
most motorists at this time to increase the octane 
and other qualities — and cost — of our present 
premium fuel. 

Esso researchers estimate that the adoption of 
the three-grade gasoline plan by the American mo- 
torist could save the public over half a billion dollars 
a year in 1961. 

We are confident that new Golden Esso Extra, 
perfected by new refining processes, will deliver the 
efficiency and mileage intended by the automobile 
manufacturers when they designed their new en- 
gines. And, by marketing three — not two — grades 
of motor fuel, we will continue to provide the right 
fuel for every car, and the motorist will not be pay- 
ing for quality he can’t use. 


President 


OLlL COMPANY 
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Since transportation would be the bottleneck, oil would have to | 


) 


drawn from closer places, such as the U. S. and the Caribbean. High 


oil stocks in Enrope—and they are being kept high today—would help 


tide things over while supply lines were being reoriented 

Luckily, there’s substantial spare oil capacity in the U. S. at the mo 
ment, though the exact amount is hard to figure. IPAA recently estimated 
the excess at nearly 1.8-million b/d f January (PW—May5’56,p9 
Most other sources think this is too high—that that much extra oil 
could not be made available at readily accessible points 

But ‘Texas alone could produce som 10 b/d of extra oil on 
sustained basis. ‘That’s the up-to-date estimate of Texas Railroad Com 
missioners, who are in the best position to know. ‘They point out, too, that 
the state could produce considerably more than that in a short pinch 

Ihe tanker mileage from the U. S. Gulf to Western Europe is « 
siderably shorter (by 1,400 mi.) than e present haul of Middle East 
crude via the Suez Canal. Thus, fewer tankers would be needed to carn 
the same volum« 

One oil executive who has been studving the problem paints this pic 
ture: Roughly 800 T-2 tanker equivalen employed in moving the 
2.1-million b/d currently going westward through the thr Middle 
East transport facilities to Europe and S. East Coast. If the worst 
happened—and this entire movement was blocked—these 800 'T-2 « ' 
lents would be immediately free for other rout Middle East oil in 
to the U. S. East Coast would be replaced from local rc¢ 
some 800,000 b/d of extra oil could be mac vailable from the | 
Caribbean for Europe, this would take up ut 250 of the 7 
equivalents. The remaining 550 T-2’s could probably carn 
000 b/d of oil from the Persian Gul 


some 1.450.000 b/d of | urope’ suppl 


soul 


the same tankers—leaving a gap of only s 


total current imports from the Middle | 


These are only very rough estu 


even statistically, on paper, the industr 


gap merely by reorienting its existing ¢ 

Additional tonnage, of course, could also be picked up het 
by shifting the 60 or so tankers in the grain trade back to oil; | 
nating transport of some 30,000 b/d of European refined pi 
the wav to the Far East and other far away points that could | 
from much nearer refineries; by ] 
to the U. S. West Coast bv local ( : 
the Maritime Admiunistration’s 1 ve flect; and bv variou 
ents such as speeding up tanker turn-around time, delaying « 

By contrast, at the time of the lanian shutdown crisis all 
studies showed a large statistical shortage on paper. Yet when full 
concerted industry cffort was applicd to the problem, that short 
ished, even though it involved bottlenecks not only im transport 


but in production and in refining capacity as well. 


We have lots of oil produc ing capacity today, both at the U.S 
Caribbean and at the Persian Gulf. All that’s at issue is a possible 
transportation problem. An industry that licked the much mor 
Iranian shortage so effectively should have little trouble licking tl 


with equally little consumer inconvenience 








operating bases 
assure our customers 
the best possible 
pipeline patrol . 
in regular service 
as well as during 
emergencies. 

It'll pay you 

to investigate the 
more efficient, 
less expensive 
pipeline patrol 
supplied by 


gleason romans. 


Cason Fomans 


PIPE LINE PATROL CO. 


PLANE LOCATIONS: TULSA — HOUSTON, MIDLAND 


RANGER, EL PASO, TEX. — LAFAYETTE, LA 
— LAUREL, MISS. — LIMA, OHIO 
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Middle East Oil 


is no less 


than a key to 


free world 


survival 


@ In the May 25th Petro- 
leum Week, senior editor 
W. M. Jablonski points out 
what is at stake for the U. S. 


in that highly critical area. 











dependable and complete process construc- 
tion service includes every high standard 
of efficiency, economy, and quality. Oil 
refining, chemical, petrochemical com- 
panies look with confidence to PROCON 
for planning, engineering, procurement, 
all under 


construction, and inspection... 


ONE responsibility. 





PROCON COVERS EVERY ANGLE OF CONSTRUCTION 


No matter how you look at it, PROCON’S 


Organized to provide the broadest, most 
flexible services—including new plant con- 
struction, additional process facilities, ex- 
pansion, or modernization—PROCON 
performs every function on time, econom- 
ically and to specification. 

Before going ahead with building or ex- 


pansion plans, check with PROCON. 


Wherever you are, we can serve you well. 


1111 MT. PROSPECT ROAD. DES PLAINES. ILLINOIS. U.S.A 


PROCON (Coeacée) Lsmirec 


TORONTO 18. ONTARIO, CANADA 


PROCON ( Geeae- Faatase) iim ire0 


LONDON. W. C. 2. ENGLAND 


WORLD-WIDE CONSTRUCTION FOR THE PETROLEUM, PETROCHEMICAL, AND CHEMICAL INDUSTRIES 
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Two Patterns Emerge in Egypt Oil Bids 


@ Speculation on concession bids mounts as the gov- 


ernment nears a decision. 


@ More U. S. independents may move in through 


Egyptian bidders. 


@ 50-50 profit split and government participation 


offered by some bidders. 


Speculation was running high in oil 
re last week as applicants for 
new oil concessions in Egypt awaited 
the government's decision on winning 
bids ( PW —Mar.23'56,p34). Dr. Mah 
moud Abu Zeid, chief of the Fuel 
Dept., said results of the department's 
study of the new offers would be an 
nounced “in a few days.” 

Most of the applicants, Dr. Abu 
Zeid said, had satisfied the Fuel Dept 
of their technical and financial quali 
fications for the concessions requested 
Some of them, he added, have offered 
to spend as much as $10-million “in 
the first stage of prospecting work.” 


The list of those who submitted 
applications on Apr. 2 for the avail- 
able oil concession acreage includes 
some American newcomers to Egypt, 
the groups already holding concession 
interests in one form or another, and 
1 couple of Egyptian companies (PW 

Apr.6'56,p30 

Ihe bids were filed by Lidewate 
Ralph E. Fair, Inc., of San Antonio 
Marcel Wagner, of New York, in be 
half of America Near East Associates 
Socony; Shell; Sahara Petroleum (Con- 
tinental Oil subsidiary ); International 
Egyptian; Erich Stollberg; Cooperativ 
Petroleum Socictv of Egypt; African 
Ouilfields, Ltd.; and Egyptian Oil & Gas 
Corp. 


According to persistent reports in 
Egypt, other U.S. independent groups 
may enter the scene through the two 
Egyptian companies that filed con- 
cession bids. 

African Oiulfields, a new compan 
formed by Egyptian banker Yassin 
Serageldine, has approached 
U.S. independents. 

Egyptian Oil & Gas Corp. also is 
believed in negotiation with U.S. in 
dependents. The company has existed 
in name only for some years. Its bid 
is an extensive one, covering all free 
areas from the Nile to the Israeli bor 
der, down to the 26th parallel. 

General American Oil Co., of Texas, 
is one of the U.S. companies men 


sevel il 
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tioned in this connection. The com 
pany’s Dallas headquarters this week 
icknowledged that discussions are cur 
rently under way, but said that no ar 
rangements have been concluded 
President Gordon Simpson is in Cairo 


it present 


Two new factors emerging in the 
Egyptian oil picture: an apparent 
trend toward a 50-50 net profit split, 
in place of straight royalties; and 
government participation in develop- 
ment companies. 

\ 50-50 provision is not a part of 
Egvpt’s 1953 mining law, and the 

nt amendment PW —Mar.9’56, 
p21) makes no mention of it. Non 
theless, some of the 
offered the government a split of net 

rofits. Some Cairo 
who did not offer a 


r ilready discouraged 


bidde TS h ive 


sources say thos 
profit split 
ibout their 
hances of getting leases 

\t least two bidders—International 
Egyptian and Ralph E. Fair—are bx 
ieved to have offered government pat 
ticipation in development companies 
to be set up after oil is found 

International Egyptian, already an 
oil producer from present holdings in 
Sinai, offered a straight 25 rovalty 
rather than a 50-50 net profit split 
But it reportedly has offered 49 
Kgvptian participation in a develop- 
ment company 

International 
nationally owned company, 


Egyptian, an inter 
has been 
under some pressure from the govern 
ment for a 29% share of a new com 
pany to be set up to develop its Be 
lavim and Feiran production in Sinai 
In addition a further 20% share 
would go to the Cooperative Petro 
leum Society. 

[he new bid is believed to incorpo 
rate this same participation: 29% for 
the government, 20% for the coopera 
tive The latter, though actually a 
shareholding company, is considered 
1 quasi-governmental agency becaus« 
of its tie-in with the 
Suez refinery 


government's 


Ihe Ralph Fair bid is believed to 
offer government participation up te 
3343 % ina development company. It 
also is said to include a 50-50 profit 
split ten years after oil is found. For 
the first ten years of production, it 
would pay 21% royalty on one of 
two areas into which the requested 
icreage is divided, and 18% on the 
other. 

Marcel Wagner's bid in behalf of 
America Near East Associates covers 
the same area as Fair's, according to 
Cairo sources. It is reportedly iden 
tical—with the exception that it offers 
only the 50-50 net profit split, with 
no government participation. No 
official confirmation of these terms 
was available in New York this week 
however. 

Ihe Tidewater bid, which covers 
ill open acreage north of the 28th 
parallel, includes an option for a 50-5| 
profit split in place of royalties. It 
rovalty offer is 22% for the first ten 
vears of production, and 25% ther 
ifter. 

Egyptian Oil & Gas Corp. offer 
20% royalty in 12 vears and 25 
thereafter—or an option for 50% of 
net profits immediately after establish 
ing production. 


Oil men canvassed in Cairo could 
not agree on probable winners among 
the competitive—and overlapping— 
bids. All are reluctant to discuss thei 
own applications pending the Fuel 
Dept.’s announcement 

Some quarters are firmly convinced 
that the Fair bid and International 
k:gvptian’s will be favored because of 
their reported offers of government 
participation. 

One Egyptian oil man close to the 
government believes the Cooperative 
Petroleum Society ranks high in the 
running because of its association with 
the government refinery and its 
cent progress in marketing. 

If Cooperative gets leases, it may 
contract them—either to Interna 
tional Egyptian (as it did with the 
Belayim and Feiran licenses), or to a 
new group to be formed by the Inte: 
national Cooperative Petroleum So 
ciety, whose board of directors met 1 
cently in Cairo. The Egyptian co 
operative is a member of this group 

Other oil men believe the govern 
ment may split available areas among 
the bidders it selects as most favorabl 
But in such an eventuality, the com 
panies tapped might have to recon 
sider and revise their offers for the 
reduced areas. 
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Aramco Plans New Output 


Arabian American Oil Co. will 
spend more on new facilities this year 
“than in any of the past several 
years.’ “Th Q-million capital 
expenditures budget for 


new $ 
1956 was an 
nounced im Aram¢ innual report 
this week by A. Davies, board chair 
man, and R. K. Keves, president 
Aramco’s crude production in Saudi 
Arabia last vear hit a record 965,041 
b/d, the report stat This topped 
the 1954 level by 12,041 b/d. A 
monthly record also was set, with No 
vember production of 1,041,098 b/d 
A record 154 wells wer 
crude oil at the end of the veat 
Aramco’s report officially lists the 


30) 


producing 


compan crude oil reserves at 
billion to 35-billion bbl. at the close 
of 1955 Unofhcial sources, however, 
put Saudi Arabi reserves substan 
tially higher than th 

Expenditures this year will cover 
facilities to bring the new Safaniya 
field into production next year and 
to increase the producing capacity 
of the 140-mi.-long Ghawar field. 

Ihe facilities to be built for Safami 


va. the first offshore field developed 


ARAMCO’S 
OlL 
PRODUCTION 


Brean aneunvaaenansa 4s 


Commletive production of crude oil to December 3). 1955-7? 100 008,988 bois. 
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in the Persian Gulf, include a gas-oil 
separator plant, a bulk plant 
station, and a 140-mi. pipeline to R 
l'anura 

New wells will be drilled in th 
Uthmanivah area to expand the Gh 
war field, one of the world’s largest 
oil reservoirs. A new permanent com 
munity also will be built at the field 

Other major plans for 1956 includ 
expansion of educational, health 
housing, and other facilities. A 15,0( 
b/d unit will be installed at the Ra 
l'anura refinery to remove sulfur com 
pounds from diesel oil. ‘The south pi 
it the port of Ras Tanura will be ex 
tended to handle supe! tankers 


A "substantial surplus of producing 
capacity in the Middle East" con- 
tinued in 1955, Aramco notes. ““( 
petition for world oil markets w 
creasingly keen.” 

Aramco’s record total crude produ 

9.912 bbl. “‘w bett 
ichievement than was anticipate 
vear ago, when it appeared that th 


return of Iranian oil to world ma 


+ 
in increasing amounts might r 
i decline in Aramco’s product 


Company Ssavs 


Demand for products from the Ras 
Tanura refinery declined to an ave: 
of 203,210 b/d in 1955. The 74,17] 
745 bbl. of crude oil processed vw 
less bv 5,672,851 bbl. than 1954 
crude runs. A record total of 2, 
bbl. of products was distribute 
in Saudi Arabia 

\ $13-million fluid Hydroformer 
first such unit in the Middk 
went into operation at Ra 


is } 


during the vear to meet dem 
higher-qualitv gasoline 

[he average annual income of 
employees in 1955 was mor 
double the 1950 rate, Aramco 1 
\ total of 11,349 individual w 
creases were granted during the v« 
to Saudi employees. And an amount 
equal to wages and salaries wa 
for educational, medical, housing, and 
other benefits for the Saudi personnel 


spent 


A 28°, increase in pipeline capa- 
city to carry Aramco's crude to the 
Mediterranean was also announced 
last week by Aramco’'s wholly owned 
pipeline company. 

C. A. Swigart, chief executir 
[rans-Arabian Pipe Line Co., 
l'apline’s present 320,000 b/d capac 
will be expanded to 410,000 b/d by 
installation of four auxiliary pumpin 
units. The new pumps will be installed 
in Saudi Arabia and Jordan at an 
over-all cost of $14-million. They'll 


in Februarv, 195 


; 
It 


heg 


n arriving 


yn by January, 1958 
American-owned 
dard Oil Co. ot 

ind 
1 Oil ind It by 
\l 


This week Tapline offered to share 
profits on a 50-50 basis with the four 
countries through which its 754-mi. 
further volunteered to 


rom a nonprofit 


line runs. It 


commercial 
h a profit 
is presente d 


Arabia 


rrently 
No 


Outlook Dims 

For Private Capital 
INDIA—The diminishing prospects 
for foreign oil capital in India were 
confirmed last week. Prime Minister 
Nehru announced a progressive in- 
dustry nationalization policy under 
ht fut nt of the 
try v rved for th 


thos 1h 
exclusive 
thos 
owned 


private 


( 
compl te 


} 


The plan does not toll the knell over 
existing private oil operations, such 
St d\ or A mn Ojl's 


The government meanwhile is in- 
creasing allocations for its own ex- 
panding oil projects—on Nehru’s pet 


the estimate of the 
ntlv left India 
1 will be T¢ 
lone in India’s 


h started in 


The Oil & Natural Gas Commis- 
sion, which has just been formally set 
up, is in charge of the oil program; 
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it has been given wide 
acquire land, hire technical assistance, 
and buy equipment. 

The commission is now facing its 
first job: to consider a new proposal 
from the Soviet Union that a full 
exploration team of 17 Russians be 


powers to 


sent to India to work with government 


What’s New 


lran Joins Oil Pact 


IRAQ—Iraq and Iran have con- 
cluded their projected agreement to 
exchange oil information and coordi- 
nate policies toward oil companies 
operating in their respective countries 
(PW—] eb.3'56,p35 

he pact was proposed by Iraq, 
which has been aiming to unify the 
oil policies of all Middle East oil 
producing states. It also will automati 
cally link Iran with Saudi Arabia, with 
which Iraq has a similar agreement 

Dr. Nadim Al-Pachachi, Iraq’s min 
ister of economy, told PETROLEUM 
WEEK that he had initialed the draft 
of the agreement in Teheran with 
Iran’s Prime Minister Sayid Hussain 
Ala. It was to be signed officially in 
Baghdad last week by Dr. Al-Pachachi 
and Iranian Ambassador Savid Ghodos 
Nakhai 

Ihe Iraq minister is expected to tr 
to negotiate similar oil pacts in the 
near future with the Persian Gulf 
sheikhdoms of Bahrain and Qatar 


Union Plans New Test 


COSTA RICA—Union Oil Co. of 
California is preparing to drill a fifth 
well near the wildcat that found 
showings of high-gravity oil and gas 
near the Panama border (PW—Niai 
2°56,p30 

Last week the company said it is 
doubtful that the showings in Cocoles 
No. 1 thus far indicate commercial 
production. The well, now below 
7,460 ft., is being deepened to test 
further possibilities. 

Cocoles No. 1 is 22 mi. west of 
Puerto Viejo on the Caribbean, and 
only about 9 mi. from the Panama 
border. The company also holds a 
large concession on the other side of 
the border, in Panama, which con- 
tinues the same geological conditions 

Union Oil’s improved prospects of 
finding commercial oil in this region 
have aroused some flutters among 
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personnel. The Russians also proposed 
that India send 85 technicians to the 
Soviet Union and Rumania for train 
ing this year. 

India is now requesting that some 
14 technicians be trained in Russia 
under the United Nations’ technical 
issistance program 


AROUND THE WORLD 


Costa Rican government officials. Only 
1 few years ago an old dispute with 
Panama over the exact location of 
their mutual border was finally settled 
Costa Rica ceded territory 
what may prove to be the exact loca 
tion of the structure now being tested 
In return, Costa Rica received some 
iwricultural lands from Panama on 
the Pacific coast. Observers in Costa 
Rica doubt, however, that the agree 
ment could now be denounced 


covering 


Shell to Build Island 


BRUNEI—A Royal Dutch Shell af- 
filiate will build an artificial island 25 
mi. out in the China Sea to carry 
exploratory drilling farther offshore. 

Thus far, British Malayan Petrol 
eum has drilled a number of wells into 
the sea bed extension of its Seria field 
both from land and from three steel 
drilling platforms about a mile offshore 

Ihe Seria field last vear produced 
110,000 b/d. This output 
from the tinv British-protected sul 
tanate on Borneo’s north coast ranks 
s the second largest production of the 
Far East and Australasia, after Indo 
nesia 

British Malayan made new find 
it Jerudong last vear, about 45 mi 
northeast of the Seria field (PW 
Jan.6'56,p38). The find is now being 
evaluated by further drilling 


1 record 


Huge Program Set 
IRAQ—A huge $1.4-billion revised 


development program, to be financed 
by steadily mounting oil revenues, was 
announced last week by Development 
Minister Dr. Dhia Jafar. It tops the 
previous program set for the 1955-60 
period by $386.4-million 

Urgent need for more flood control, 
storage, and industrialization 
convinced Iraq's Development Board 


water 


it should revise its current program, 


the Minister said, “particularly when 
our oil revenues are increasing yeat 
ifter vear.”” The Board gets 70% of 
the oil revenues for such projects. 

An estimated $1-billion in oil rev« 
nues over the next five 
pected to cover the bulk of the pro 
gram. “The deficit,” said Dr. Jatar, 
“will be covered by oil earnings and 
accumulated surpluses from __ past 
years.” 

Of the total of $1.4-billion (£488.5 
million) allocated for the revised pro 
gram, the Minister said, $130.4-million 
was spent in 1955 on major irrigation 
projects, roads, bridges, and indus 
trialization. A further $430.5-milhon 
will be spent on flood control and 
irrigation. Included in the allocations 
is $11.2-million to enlarge Umm 
Oasr port (PW—Apr.20'56,p28 

Other allocations cover short-term 
projects of immediate benefit to the 
public, as well as long-range ones 


VCaTs 18 CX 


McCarthy Eyes Chile Now 


BOLIVIA—Houston's ambitious 
Glenn McCarthy last week announced 
a second plan to market the yet-un- 
developed production of his conces- 
sion in southeastern Bolivia. A subsidi 
iry of Anaconda Copper Mining Co 
signed a purchase contract with him 
for supply of natural gas to the Chu- 
quicamata copper mine in Chile 

Ihe contract is subject to Mc 
Carthy’s developing sufficient gas pro 
duction and building a pipeline to the 
mine within four vears. He has not vet 
irranged financing, which he estimates 
it around $30-million for a 500-mi 
12¥2-in. pipeline to the mince. He’s 
iso still working on his earlier plan 
to pipe crude to Paraguay and refine it 
there (PW—Nov.25’55,p27 

So far the Texan has four wells on 
his 970,000-acre concession. The one 
gas well “can easily produce 6-million 
cu. ft. daily on a small choke,” and 
the others also have gas sands, he savs. 

\icCarthy hopes to drill 40 new 
wells in the next 18 months. 


DHOFAR—The second joint Cities 
Service-Richfield well in the Arabian 
peninsula has run into difficulties with 
lost circulation, at a depth of 2,100 
ft. This is the same depth at which 
the first test, Dauka 1, 
tered the same problem. 

Marmul 1 was spudded in around 
the beginning of March at a site 90 
mi. east of Dauka 1. The latter was 
the first well ever drilled in southern 
\rabia. It was abandoned at 11,700 ft 

PW—Dec. 16°55,p26 


also encoun- 
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Oil May Ride in Stainless Steel 


@ Truckers want ICC to revise present safety regula- 


tions to permit stainless steel tanks for oil as well as chem- 


ical hauling. 


@ Oil and chemical men are backing the request. 


The goal is a more versatile, more efficient, durable, faster- 


to-clean carrier. 


The trucking industry's next move, 
in the battle to get and to keep oil- 
hauling business, may be use of stain- 
less steel. 

Both for-hire and private fleet-own 

rs have long experimented with a 
riety of tank shapes and material 
in order to boost ethcienc\ to get 
maximum pavload with minimum fuel 
ind mamftenance expense 
» far, stainless steel ha 
only experimentally in oil transporta 
tion. It is used widely in the hauling 
of chemicals, and of such foodstuffs 


vrups 


been used 


nuitk wines, KK 


It has three broad virtues: It is 
highly resistant to corrosion; it doesn't 
contaminate the liquids it carries, and 
it cleans quickly. 

[hese qualities make staink steel 

desirable for oil | ling as for am 
of the other which it 

But Oo fal t ft 
experiment tain stecl has not 
been eligible for : n hauling flam 


iuthorized 


iT ible . 


The big drawback is that stainless 
steel has a lower yield-strength than 
the high-tensile steel commonly used 
for petroleum hauling. Ihe Interstat 
Commerce Commiussion, for reasons of 
safety, specifies the gauge of metal 
to be used in given-sized tanks, ce 
pending upon the tvpe of product to 
be hauled 

In the common 6,500-gal. to UU 
gal. gasoline transport, for 
the tank walls must have a_ tensile 
strength of 50,000 psi. Stainless steel 


example, 


has i tensile strength of about 
psi 


To make use of stainless steel feas- 
ible for transporting flammables, a 
committee of oil, chemical, and car- 
rier representatives has asked the In- 
terstate Commerce Commission to be 
more realistic about its yield-strength 
requirements. 

Che application was submitted by 
National Tank Truck Carriers, Inc., 
spoke sman for for-hire tank truckers 
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Ihe action was endorsed bi 
sentatives of the American Petroleun 
Institute, the Manufacturing Chemist 
Assn., and the National Truck-Tank ¢ 
'railer-Tank Institute 

NTTC pointed out that th 
psi requirement—fixed in the 

is an abnormally high safety 
considering that only 4,000 to 
psi is the maximum stress to wh 
petroleum tanks are subjected 

Ihe application asked that 
strength requirement of 30,00\ 
substituted, and that wording 
specifications be changed from 
tensile steel” to “ferrous allo 

This would include staink 
which is principally an alloy 
ind chromium 

The group expects ICC to 
ibout three months 
favor ibl iction 


ind if 


The bending ability of stainless 
steel would be an asset safety-wise 
savs N'T'T'C, since it would not pun 
ture or break as readily as other st 
in an accident. Stainless steel wa 
considered as a possible truck-tan 
terial when present ICC regulat 
were fixed 


If ICC goes along with the new 
request, stainless steel tanks for oil- 
hauling would enter the field slowly. 
They'd be expensive. 

Sheet fol sheet, ind we ight f 
weight, stainless costs from 662 t 
LOO more than high-tensile st 

hus, a 6,500-gal. to 7,000-gal. g 
line transport, now costing about 
U0U0 to $10,000 with 1 2-gauge higl 
tensile steel, would cost from $15,0! 
to $20,000 with the equivalent gau 
tainless steel, savs NTTC 


For commercial carriers, the big 
advantage of a stainless steel fleet 
would be wider payload possibilities 
—the ability to service both oil and 
chemical customers, possibly the foo 
industry as well 

Stainless steel carriers now cont 
plated, of course, would not be tru 
carriers. They 


ill-purpose probab] 


have heating 
r liquids that 
it. And stain 


1 the corrosi 


ould come 


| than 


For oil men, one of the immediate 
advantages of stainless steel truck- 
tanks might be in the hauling of avgas 
and jet fuels to military users. Right 

NTTC, the Defen 


One major oil company is already 
considering a stainless steel transport 
for one of its biggest general market 


areas. 


ro 


Tests of stainless steel tanks—some 
employing lighter-gauge sheets than 
is customary with high-tensile steel— 
have been under way in the oil indus 
try for more than a year. 

but t iiit I lng light 
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What’s New 
IN TRANSPORTATION 


Government Tanker 
Programs Snagged 


Four tanker companies are still 
finding it tough to get money to build 
vessels for government charter. 

The Military Sea ‘Transportation 
Service agreed last February, through 
the Navy, to charter 14 tankers 
from four companies—Oleum Atlantic 
Corp., North-Western Corp., Big 
lankers Corp., and New England 
lanker & Shipping Corp., provided 
construction contracts were filed by 
Mar. 1 (PW—Feb.10°56,p25 

Last week, however, the second 
30-day extension of this deadline 
passed. And only six of the vessels 
appeared to be actually slated for 
building. ‘The four companies have 
been saving that financing is available 

but that paperwork has delaved 
their obtaining the money 

This “build and charter” progran 
stalled for almost two vears, was de 
signed to spark shipbuilding in U.S 
\ irds 

Oil industry interest has been high 
because of present high tanker rates 
caused by a level of transportation de 
mand that tops tanker supply (PW 
Mav4'56,p28) 


The Maritime Administration ap- 
parently won't get funds for an 
atomic-powered tanker unless it asks 
Congress for permission to build. 

Fhe House voted last week to clin 
inate trom Nlarnitime’s budget a pro 
posed xpenditure of $22.5-million 
for atomuc-tanker development 

Phe turndown, recommended 
the House Appropriations Committec 
has been attributed to Rep Llerbert 
C. Bonner (D..N.C.), who heads the 
Hlouse Merchant Marie Committe: 

Bonner msists that the Martin 
Adnunistration must first get con 
gressional authority for the tanker 
plan, and then apply for money. te 
carry it out 

- 


Some 18 to 20 tankers in the 
“mothball"’ fleet are being consider- 
ed for possible charter in Pan-Atlan- 
tic Steamship Corp.'s "'Fishyback"’ 
run between New York and Houston 
PW —leb.24°56,p46 

Pan-Atlantic has two ‘T-2s in’ such 
service and plans to convert two oth 
ers. The company has asked the Mari 
time Administration if it may charter 
more ‘T-2s from the government's 
reserve fleet 
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CONSULTANTS, DESIGNERS, 
AND CONSTRUCTORS OF: 


Natural Gasoline and Liquefied Petroleum 
Plants — Desulfurization Plants — Compressor 
Stations — Solid and Liquid Dehydration 
Plants — Pipe Line Pump Stations — Recycling 
and Pressure Maintenance Plants—Petroleum 
Industry Process and Construction 


Since 1926... 


DRESSER ENGINEERING COMPANY 
706 South Boston P. ©. Box 2518 Tulsa 1, Oklahoma 











Would you like us to acquaint your friends 
and associates with PETROLEUM WEEK? 
We will be pleased to send a complimentary copy of 
PETROLEUM WEEK to your friends and associates in the 
petroleum industry. Just list their names and addresses be- 
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The Market Place 


Prices compiled for PETROLEUM WEEK by Platt’s OILGRAM Price Service 
All Prices as of May 7 


KEY PRICKS—REFINED PRODUCTS 


t lars per bbl. where $ ts sh 
Western Hemisphere 


U. S. Gulf Coast, cargoes 
C lin ard 

(, line 

K in 

Lleating 
(sas oil, +5 
Fuel oil, bun 

Caribbean, cargoes 
Avgas, Gra 

isoline 


, 
iIsoune, 


G 
Gasoline 
( 
( 


, - 
rASOUNC, 


Kerosin 
Heating 
Gas oil 
| uc | oil bunk 
New York Harbor, barges 

erosin 

Heating oil, N 

luel oil, N 
Okla.-Group 3, northern shpt, bulk 

Gasolin Q ; 

Kerosit 

lleating il, N 

Fuel oil, No. ¢ 
Chicago, bulk 

Gasoline, 8¢ 

Ileating oil, No. 2 

Fuel oil, No. 6, high sulfur 


Los Angeles, rack 
Gasoline, 84 oct reg 
Diesel fuel, PS 
Light fuel, PS $965 


Heavy fuel, PS 400 $2.15-2.25 


Natural Gasoline, Grade 26-70 
FOB Group 
FOB Breckent | 
L.P-Gas—Propane 
Oklahoma (G 
Penna Lubes 
Bright stock, 25 p.t 


200 vis. neutral, 25 p.t 


12.25 
10.1-11.1 
7.7-8.25] 


12.4f-13.15 
9.3-9.8 


Mid-Continent Lubes, Tulsa basis 
Bright stock, solvent 95 v.i 
Neutral, solvent 200-210 vi 

Gulf Coast Lubes 
Bright stock, solvent, 95 v.i 
Neutral, solvent, 200 vi 


Eastern Hemisphere 

Singapore, cargoes 

Avgas, Grade 100/300 

Gasoline, 79 oct research 

Gasoline, 70-72 oct motor method 

Kerosin¢ 

Gas oil, 48 dui. minimum 

Fuel oil, light 


aivwivwivwivi 
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AROUND THE WORLD 


and National Petroleum News, McGraw-Hill Publications 


Bold face type indicates changes from previous week 


KEY PRICES—CRUDE OI 


Western Hemisphere 


United States (at the well 
Mid-Conti t 
North Dakot 
Ic 


\\ 
\\ 

Canada (flat prices, at thy 
\ St \ 
\\ 
I t 

1) Nl 
S \ S 

Venezuela (Cargoes, FOB lifting port designated 
( } t | 


Eastern Hemisphere 


Middle East, Persian Gulf (Cargoes, FOB lifting port 
\ra n ( R | 
Basrah, 32 
Iranian } } , \l 
Iranian } t \ 
Iraq 
cuwait, 31] ) M \ 
Oatat | } | S 
Middle East, Eastern Mediterranean 
Arabian, 3¢ S 
Iraq, 36.0-36.9, ‘I B 
Far East, (Cargoes, FOB Lutong, Sarawak 
Seria Light 7 


KEY TANKER RATES 


| { | t n 
U.S. Gulf-New Yor} USM( $3.71 
U. S. Guif-New York, dirty. (USMC + 100°) $5.70f 
NWIUSNH, dirt USMC 100 $5.40 
NWI-UK/Continent, dirty (MOT + 90%) 61/9*7 
Persian Gulf-UK /Cont., dirty (MOT + 75°) 94 /6*t 
Persian Gulf USNH rt USMC 20 $15.24 


Ste ied 0 | 5 Mi 75,100 
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The 
Market 
Trend 


Gasoline: 


Distillates: 


An Old 
Saying: 
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Lost or Strayed: 5-Million Barrels 


There’s something missing this week—and it adds up to about 5- 
million bbl. of bunker “C’’ fuel. 


This is the big slug of residual fuel that East Coast marketers started 
picking up in California just about this time a year ago. Tallied up, last 
year’s west-to-east movements came to about 55,000 b/d, bought in May 
and shipped during July, August, and September. 


This summer the East Coast needs bunker oil more than ever. The 
Atlantic seaboard holds only 7.3-million bbl. of heavy oils compared to 7.8- 
million bbl. a year ago. But California supplies have shrunk drastically, 
and that area now has little export potential. The West Coast now has 
only 10.7-million bbl. of fuel oil. A year ago, when the East Coast buying 
spree began, the West Coast held 23.7-million bbl. of fuel oil, or about 
54% of the nation’s total supply. 


Where will this oil come from now? It’s a good bet that imports from 
Venezuele and the Netherlands Antilles will have to be increased. 


The new Gold (Esso) and Yellow (Sun) pumps that carry “super” gaso- 
lines are having little effect as yet on trading in cargo lots. But traders 
say these new high-quality products will tend to tighten up cat naphthas 
—that is, if there were any available to begin with. 


When Esso announced that its new Golden Esso Extra would be sold from 
a gold pump, a competing major marketer suddenly canceled a big order 
for paint. It wasn’t just ordinary paint. It was gold paint. 


Citing improved quality of product, Continental Oil Co. increased its prices 
for regular and premium gasolines in Oklahoma, effective May 7. The 
advances ranged from 0.5¢ to 1¢ a gal. Continental increased its prices 
0.5¢ in Texas on Jan. 31 for the same reason. 


Several Gulf Coast refiners have been up in the Northeast pushing f.o.b. 
No. 2 contracts for the next heating season. Buyers have been noncom- 
mittal. The buyers need the oil all right, but they don’t like the looks 
of the tanker market; f.o.b. purchases and strong tanker rates don’t 
make good bedfellows. 


A sign of strong demand ahead: A Venezuelan producer last week offered 
to swap off a cargo of crude oil now for the return of a similar cargo 
a year hence. 


The Texas Co. changed its flat price posting of $2.79 for Darst Creek and 
Dunlap (south central Texas) crudes to a gravity schedule. Prices range 
from $2.41 a bbl. for 20-gravity up to $2.83 for 40 and above. 


There’s an old saying: Raise the standard of living 1% throughout the 
world and you'll sell 100-million bbl. more of oil. Oil demand in the sparsely 
settled countries of West Africa is running now about 125,000 b/d. This 
figure is expected to be up to 250,000 b/d, or more, by 1965. 
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CRUDE STOCK 

Week ended 
4-28 

Previous week 

Year ago 


GASOLINE 
Latest week 
Previous week 
Year ago 


DISTILLATES 
Latest week 
Previous week 
Year ago 


RESIDUAL 
Latest week 
Previous week 
Year ago 


T T T T T T T T BJ T 7.626 
CRUDE RUNS TO STILLS a Osage ween —_ 
84 4 Previous week 7.44 
_— Year ago 7.029 
Se va 
See CRUDE PRODUCTION 
= _ Sra Ee ee ae Latest week 7.084 
2°” PRODUCTION i <i Previous week 7.14€ 
a Year ago 6.688 
6 j i i l i 1 L 1 A 4 4 TOTAL IMPORTS 
72 a Se cee nee nee ees zee a hee 
134 TOTAL IMPORTS > Yearago 1.152 
Wii aie ae Ge TE aise j| CRUDE IMPORTS 
en nee eS = 
a Latest week 929 
5$+- CRUDE IMPORT “ Previous week .767 
Year ago 704 
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DEPT /Personals 


E. L. McELWAIN has bee: 


Ss 


Dan Molloy 


lif 


ce. L. A. (Pat) Sangann has 1 
tat I J. W. (Jake) Duran 


3 noes D CHARLTON 
é Mobil On 


Howard Bird 


‘3 oe en el 
t Barbe 
James H. “Durbin succeeds 


P. H. BOHART has b 


eT C ,sirit : 7 

Ss. G. Sanderson i 
winted manager | 
luction§ divisior He 
manager o luctior 


livisiot 


- A. WOODWARD has 
ninistrative vice president 

MoGes Oil Industries, In¢ 

formerly president of Mid-West 


Grand Rapids, 


DOUGLAS ROGERS, JR., 
Penn Oil ¢ aS has been ele 
rn trict chairman of the Am« 

l n Institute’s productio1 


cted east 


ican Petroleut 
division. New district vice-chairmen 
ire: H. T. Heuple, Manufacturers 
Light & Heat Co.; J. Robert Hornor, 
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Wendell Moore, 

1 Co.; Lysle Kirk, 
.; L. TI. Evans, 
wean ap — 


Dean Russell, 


and John c. Hi: ill, 
Ohio). H. J. Mag- 


Drilling Co . ee! 


etarv-trea 


F RANK E. FEHSENF mandy Cr 


Iedoargger-nae Corp il 1 Ray 


ds 'B. L. Loupee, Service Oil ( 
opolis, Michiga 


E. K. BEALL ha C1 


( 

dme . Accy 

e: John Nohr- 

( Oil Ce vice-president 
‘Bob puncte, General Petr 


WILLIAM D. YOUNG 
has been ele president 
e Abiline | é \ss Robert 
+ a Superior 


Sy A OF}! 


DR. J. F. MATHIS | 


DR. JCHN E. KASCH 
research at 1d developmet t I 
1 Oil Co., it New Yorl 
merly manager of cov 
pany's n 
Kasch 
Tex.) refining 
emical engineer 
came technical : 


ent of the refining affiliate 


Ben M. May, 


DR. JAMES H. WIEGAND | 


named 


director of Jet 98 arcl 
Dt _ Weigar l 


‘ de} artme! 


vice-pres 


chemical 
lh 


Resear 


Pex 


I. H. HUGHES 
ce-president 
Oil Co g 
uray Mid-Conti 
will continue 
tary of the comy 
mimittee. Hughe 
v in 1954 as a 
resident of | 
nt Petroleum Cor 


— McCLURE has name 
man of the Mis issippi State 
“ (aas Board (ther tees 
he board are Tate Pudanan, 
phoney and James Dale. 


J. FRANK SHINKLE, Supe 
Co., has been elected sident ot 
Oklahon Na I andmet Ss ee He Si 
eeds Shelby O. McGee, Carter | 
Co. Othe new othcers t W. Paul 
Miller, Britis! American Oil Prod 
ing Co., vice-president | 

Torbert, Skelly 


treasurer 


W. M. SCHUL Wi 

lips Petroleur ( « I 

duction division, at the 

ceeds Claude E. Peavy, \ 

signed. W. L. Kitsman 

hul as district superintendent 

Bank, Mont. Kits 

merly assistant divisior 


dent at Midland, Tex 


DOUGLAS C. ALEXANDER 
been elected vice-president of Re 
serve Oil & Gas Co., San Francis 
Henry T. Fair, Jr., succeeds Alex 
nder as treasurer, and remait 

Robert K. Aberley 

has been named assistant treasure 

\berley was formerly chief ac: 


¢ 
int 


sistant secretary; 


LLOYD R. DREVESCRAFT wi 


Rocky Mountain chief wait Beng 
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CLASSIFIED 

















PETROLEUM ENGINEER 


The National Iranian Oi! Company has vacancy for 
one experienced Petroleum Engineer to advise man- 
agement on drilling, production and reservoir engi- 
neering problems. Salary commensurate with back- 
ground and experience. Three years contract. Write 
giving full details such as age, marital status, educa- 
tion, details of previous experience, last salary, ete 
to Embassy of tran, 3005 Massachusetts Ave., Wash 
ington, D. C 








CELLOPHANE FLAKE 


ARLOAD O E AVAILABLE 


l T AVAILABLE UPON REQUEST 


CLINTON PALLET CO., INC 
615 South First St., Clinton, lowa 








PROFESSIONAL 
SERVICES 








JAMES P. O’DONNELL 
Engineers 
Professional Engineering for the 
Petroleum and Process Industries 


Bowie Building 
Beaumont, Texas 


39 Broadway 
New York 6, N. Y. 

















PERSONNEL MANAGERS 


LOOKING FOR 
ENGINEERS... 
TECHNICIANS ? 





for free 


copy of 


— “RESERVOIR 


eT 
HE engineers and technicians you want 
to reach are gathered in convenient, com 
pact groups—as this 12-page booklet points 
out. 

It keys the job titles these men hold to the 
McGraw-Hill publications they read for on 
the-job information. It explains how you can 
make contact . . . channel, concentrate your 
employment advertising to just the men with 


the job qualifications you want. 





Write for your free copy to 
Classified Advertising Division 
McGraw-Hill Publishing Co., Inc. 
330 W. 42nd St., N. Y. 36, N. Y. 
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operative 
vescraft recently res 
district geologist 


oleum Co 


R. A. PURYEAR, JR., 

Cory has been el 1 pre 
Southern Gas is Or 
ed officers are 

lennessee (sas [ransmissi ( 

first vice-president, nd Carl E 

—— MidSouth secot 
resident. Ree 

W. G. Weigel, Lone Star G 
treasurer; Dale E. Frieden, 
(sas System, secretary and K 
Turner, Atlanta Gas Lig 


sistant secretary 


GUY E. KEITH has resis ‘ 
eral field superintendent for Del 
Drilling Co., Denver, to join | 
Drilling Co., at Casper 
Ward succeeds Keith as Delt 
eral field superintendent 
GLENN ST. AUBYN 
Sharples Oil (Canada), 
ry He was torn 


Kal 


nadman ¢ 
a I i IO! 


J. L. McCULLEY 
tinental Oil Co.'s 
M.) marketing divis 
formerly Cot 
on sales manager 
R. M. (BOB) Me ANT® 


ed Ro cky 


GEORGE F. GETTY, II, 
elected a director of Tid 
Co. He recently resigned as 
vice-president of P \\ 
Corp He succeed 

who recently resigned. Ge 
been named vice president 

eral manager of Tidewater's 
division 


+t 


WARREN PERRY will manag 
Loffland Broth 

Tulsa, drilling contract 

named superintendent 

pany’s Oklahoma divisior 


ations tor 


C. M. Smith, 


ve OR 
Kennard J. 


5 Join Jay Hopkins, 
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Company 
Cities Service Oil Co. 
Cecil Cammack 


D. D. Feldman Oil & Gas Co. 


Thomas R. Gallander 


E. I. Du Pont de Nemours & Co., 


Petroleum Chemicals Div. 
Robert F. Harwick 

George | Iyler 

William B. Gest 

Edison D. Jeffus 


William W 
Richard 2) 


William 
Gulf Oil Corp. 


Donald J. Boatmar 


William W. Wimbis! 


LaGloria Oil & Gas Co. 
William G. Berry 


Mid-Continent Supply Co. 
R. E. Dun 
R. E. Shannot 
R. R. Thompsor 
Dar Dalke 
Sam Davis 


Phillips Chemical Co. 


. J Uber 
I 


Phillips Petroleum Co. 
W. D. Paytor 


Pure Oil Co. 
Frank W. Lenn 
J. R. McChesney 
©. \ Anderson 
Republic Supply Co. 
Phil ¢ Bennett 
Rockwell Mfg. Co. 
Robert Grimmett 
Dearl J. Spe 
Shell Oil Co. 
John D. Bloomitr 
Clyde R. Davis 
David C. McHenry 
William ¢ Hartranft 
Robert L. Berg 
Sinclair Oil Co. 
Fred Woodsot 
Charles Johns 
Southwest Grease & Oil Co. 
J. H. (Jack) Diefenderfer 
Sperry-Sun Well Surveying Co. 


Quentin B. Marsh 


Standard Oil Co. of Ind. 
Maynard B. Pierce 


\rmstrong 


Tidewater Oil Co. 
Be n Jor es 


W. R. Lowe 


Wagner-Morehouse, Inc. 
( F. Riker 


Stephen | 


Welex Jet Services, Inc. 
W () | oerster 


New Ventures— 

By Frederick 1] l hee 
Creora R Jones 
R E Rose berger, 
William Crouch 

Floyd Runyon, 


W Roach 
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Other Oil Industry Personnel Changes: 


To: From: 


LaGloria Oil & Gas ( 


pr, } lastomers 


eastern regional 


to mer, additive 


mgr, Houstor 


(Mont.) office 
ngelo office 


(sreat 
reat Bend, K (sreat 
Plainville, K 
Libe ral, Kar 


Arkansas Cit) 


sales mgr, Oklahoma 
itional Harvester Co 


logist, Denver 

loitation eng, Billings prod 
ial products rep, Chicago 
irketing service dept, Chicago 
rch rep, Green Bay, Wis 


Denver 
Denver 


Billings 


Billings, 


operry-Sut 


Alberta 


northern regional mer, 
lwaukee, Wis. 


mer-reseller, Green Bay, Wis 


hristi office 


1 othice 


ng, Gulf Coast. div 


logical, research counst 


Witchita 
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AS THE EDITORS SEE IT 





Keep It a Clean Fight 


! THE HEART of oil's public relations problem is the fact that 
A LOO many people distrust oil's motives If all Americans 
thought that all oil men always acted with the public interest 
foremost in mind, oil would have no real problem with publi 
opinion. This isa point stressed by many oil leaders in Petroleum 
Week's nationwide survey of the industry's public relations 

page 27) 

Why do many people suspect oil of cutting corners, despite 
the fact that oil's record of public service 1s excelled by no othe 
industry? It is mostly because the public hears sounds of a 
brawl through the windows of oil’s own hous¢ 

The public doesn't stop to think that in an industry 
has grown strong on hot competition there is naturally a wid 
range of conflicting interests. “The public doesn't realize that 
in oil controversies such as those over imports, gas controls, 01 
price wars each side has some well-justified arguments [he 
public only hears each side question the other's desire to act 
lor the good of the industry And this makes the public wonder 


} 


whether either side is ready to act for the P00d Ol the natio1 


} 


‘Bil 


ow ANSWER is not for oil men to stop arguing. America r 


mains a great nation because all sides have a chance 
heard. ‘This allows a balancing of special interests that results 
in the greatest good for all. ‘The same principle applies to the 
oil industry. 

It’s not the arguing in itself that offends the publi 
On the contrary, a good argument can give the public th 
pression that oil men are competing for all they are worth 
a sign there’s no monopoly power calling the shots 

But, as in any good argument, each side should make sur 
of its facts. Each should be willing to listen to what the other 
has to say. Each should avoid labeling as false what is in reality 
only a different point of view. And each should be willing to 
concede a point well taken. 

It's easy to throw wild punches and worry about where 
they land later. It’s harder to sit still and talk things over. But 


the public will admire the oil men who can do it 
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World’s Largest Airlift 
TCC Unit is now being 
built at Beaumont, Texas. 
This 35,000-Barrels-A-Day 
Unit is one of 50 Airlift 
TCCs built or building all 
over the world. 


La a 


Part of New York's skyline—TCC Unit 
at Socony Mobil’s Brooklyn refinery 


“| q if 


Pd Me ' 
ra DEE ILI 


West Germany—/'CC Unit at Heid 
Refinery of Deutsche Erdol-A.G 


The I mofor Catalytic Cracker ts 


7 
Sater. 3 
"= -c:ta@ 


‘ae. ed 


= “Se ty “#' 


TCCs are operating on all six 


continents—from Finland to Formosa, 


from Australia to Turkey 





licensed by 


SOCONY MOBIL OIL COMPANY, INC. 


%6 Broadway Neu y rh 4 N y 








RETARDED ACID 


DOWELL acid delays its punch to open bigger areas 
in fast-reacting limestone 


Retarded acid saves its strength ... just long enough to In fast-reacting vugular or fractured limestone, wher 
travel far out from the well bore before attacking lime normal acids spend themselves near the bore, Retarded 
stone full foree. And the farther it travels, the farther Acid is your best buy. Better acidizing this Dowell 
this efficient Dowell acidizing treatment enlarges yout means better results for your acid dollar. 


well’s drainage area the more it increases permeability ‘ 
: lor service, or for more information about Retarded 


to improve oil recovery for you. : 

: Acid, call any of the 165 Dowell offices in the United 
\ special additive delays Retarded Acid’s punch. As a States and Canada; in Venezuela, contact United Oilwell 
result, Retarded Acid works far into the pay formation Service. Or write Dowell Incorporated, Tulsa 1. Okla 


before spending itself completely. homa. Dept. F-75 
} 


services for the oil industry Wize 


A SERVICE SUBSIDIARY OF THE DOW CHEMICAL COMPANY 





